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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .

 

 

mailto:adskid39018p@gmail.com
mailto:info@suruchiconsultants.com
https://www.suruchiconsultants.com/pageDownloads/downloads/training/3_58th%20DEDP%20MAy_june_2019.pdf
https://www.suruchiconsultants.com/pageDownloads/downloads/training/3_58th%20DEDP%20MAy_june_2019.pdf
https://www.suruchiconsultants.com/pageDownloads/downloads/training/3_58th%20DEDP%20MAy_june_2019.pdf
http://www.suruchiconsultants.com/pageDownloads/downloads/training/9_14092019_PdEDP_brochure.pdf
http://www.suruchiconsultants.com/pageDownloads/downloads/training/9_14092019_PdEDP_brochure.pdf
http://www.suruchiconsultants.com/pageDownloads/downloads/training/9_14092019_PdEDP_brochure.pdf
http://www.suruchiconsultants.com/pageDownloads/downloads/training/8_21122019_DSSP.pdf
http://www.suruchiconsultants.com/pageDownloads/downloads/training/8_21122019_DSSP.pdf
https://www.youtube.com/watch?v=5iS432VlGc8&t=42s
https://www.youtube.com/watch?v=5iS432VlGc8&t=42s
http://skilldairy.com/
https://www.suruchiconsultants.com/pageDownloads/downloads/training/1_7th%20RDEDP%20Brochure.pdf
https://www.suruchiconsultants.com/pageDownloads/downloads/training/1_7th%20RDEDP%20Brochure.pdf
https://www.suruchiconsultants.com/pageDownloads/downloads/training/1_7th%20RDEDP%20Brochure.pdf


Indian News 

 

Livestock schemes to be merged, get ₹9,800 crore over 5 years 
JUL 15, 2021 

https://dairynews7x7.com/livestock-schemes-to-be-merged-get-%e2%82%b99800-crore-over-5-years/ 

 
he Central government will spend 

₹9,800 crore on livestock development 

over the next five years. It will be done 

in a bid to leverage almost ₹55,000 crore of out-

side investment into the sector. The Cabinet 

Committee on Economic Affairs (CCEA) decided 

on Wednesday. It would do this by merging a 

slew of schemes into three main pro-

grammes,;focussed on indigenous cows and 

dairy development, livestock health, and infra-

structure development, an official statement 

said. 

The CCEA approved the implementation of the 

special livestock-sector-package by revising and 

realigning the various components of the exist-

ing schemes. It is done in order to boost growth 

and make animal-husbandry more remunera-

tive for the 10-crore-farmers engaged in it.. 

The commitment of ₹9,800 crore over the next 

five years is expected to leverage an investment 

of ₹54,618 crore, including spending by State 

governments and cooperatives, financial institu-

tions and external funding agencies, as well as 

other stakeholders. 

All schemes to be converged in 3 verticals 

All schemes of the Department of Animal Hus-

bandry and Dairying will be merged into three 

broad categories. The first will include the 

Rashtriya Gokul Mission, which focusses on the 

development of indigenous breeds, as well as 

the National Programme for Dairy Develop-

ment, the National Livestock Mission, and the 

Livestock Census and Integrated Sample Survey. 

The second one includes the Livestock Health 

and Disease Control scheme and the National 

Animal Disease Control Programme. 

The third will merge the Animal Husbandry In-

frastructure Development Fund and the Dairy 

Infrastructure Development Fund, and also in-

corporate support to dairy cooperatives and 

Farmer Producer Organisations engaged in dairy 

activities. 
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Fuel cost fuelled Transportation cost for dairy sector by 50 % per litre 
JUL 15, 2021 

https://dairynews7x7.com/fuel-cost-fuelled-transportation-cost-for-dairy-sector-by-50-per-litre/ 

 
arred by inflation, dairy companies 

and cooperatives have increased 

milk prices, much to the woes of the 

end-consumer. Amul, revised milk price by Rs 2 

per litre, in Ahmedabad and Saurashtra in Guja-

rat and Delhi NCR; with effect from July 21. Oth-

ers such as Mother Dairy and Gokul, too, have 

hiked prices. 

Mother Dairy has also raised prices by Rs 2 per 

litre, while Kolhapur District Co-Operative Milk 

Producers’ Union, which owns the Gokul brand; 

announced a hike in procurement price by Rs 2 

for buffalo milk and Re 1 for cow milk from July 

11. 

Following the price hike, now, in Ahmedabad, 

the price of Amul Gold will be Rs 29 per 500 ml; 

Amul Taaza will be Rs 23 per 500 ml, and Amul 

Shakti will be at Rs 26 per 500 ml. Mother 

Dairy’s full 1,000 ml cream milk will be available 

at Rs 57, instead of Rs 55. 

Dairy impacts everyone lives 

Dairy is a product of daily consumption in most 

Indian households and impacts the consumers 

who are already struggling with price rise across 

consumer product segments. A household that 

buys 1 litre of milk daily, for instance, will now 

have to shell out Rs 60 more monthly and Rs 

1,440 yearly. 

The supply of milk has not suffered, but the cost 

of procurement, packaging, and freight has 

gone up, leading to this price hike. The dairy in-

dustry cites multiple reasons — from the rise in 

procurement to transportation — for hiking 

prices. 

Food inflation on the up 

“The company has been experiencing inflation-

ary pressure on overall input costs which have 

increased multifold in the last one year, accom-

panied by the distress in milk production due to 

the ongoing pandemic. In the last one year, 

farm prices have increased 8-10 percent, cou-

pled with mounting operational costs of pro-

cessing, packaging, logistics, etc.,” Mother Dairy 

noted in a press release. 

Farm prices include the cost of fodder or animal 

feed, which has risen by 10-20 percent in the 

last one year, according to industry estimates 

on account of costlier raw materials. 

The price of soya DOC, a raw material used in 

animal fodder today stands at Rs 75 per kg, as 

opposed to Rs 40-45 a year ago, according to 

animal feed manufacturers. Traditional feed 

such as cotton seed oil cake has seen a substan-

tial price rise of 40 percent. Apart from this, the 

cost of transportation of raw materials as well 

as finished products (animal feed) has gone up 

due to diesel price hike, according to manufac-

turers. 

Diesel is at 50% more than its last year’s price 
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Diesel is currently retailing at Rs 90-100 in sev-

eral cities, as opposed to Rs 60-70 last year in 

June. 

Hence, farmers are spending more to feed their 

cattle, which has raised the cost of milk pro-

curement for dairy cooperatives and compa-

nies. 

On top of this, the dairy industry is also strug-

gling with increased transportation costs. Ac-

cording to an executive at a dairy company, the 

freight cost has increased by 50 percent. 

Hence, to deal with price rise on multiple fronts, 

the dairy industry had to resort to price hike. 

More hikes ahead? 

The likelihood of a further hike, at least this 

year, is thin, say experts and dairy majors. “Go-

ing forward, milk prices are not expected to see 

any further increase as it is usually revised once 

a year and it does not necessarily happen every 

year,” said Natasha Trikha, Research Analyst, 

Care Ratings. 

The current revision in prices of milk comes af-

ter a year and a half; before this, the dairy co-

operatives had increased prices in December 

2019. 

Anuj Sethi, Senior Director, CRISIL Ratings, also 

chimed in. “We don’t expect further increase in 

retail milk prices this fiscal, beyond what has 

been done already,” he added. 

Value added products price increase on the an-

vil now 

However, value-added products such as cheese, 

butter, and Indian sweets, which use milk as 

raw material might see a price increase, going 

ahead.Pankaj Agarwal, Chief Operating Officer 

at Bikano, said: “The rising cost of raw materials 

will inflate the cost of production, which is not 

good for business. At the moment, we are plan-

ning to absorb the increased cost.” 

 

 

Hatsun stellar performance in Qtr-I: To raise ₹700 cr for expansion 
JUL 15, 2021 

https://dairynews7x7.com/hatsun-stellar-performance-in-qtr-i-to-raise-%e2%82%b9700-cr-for-expansion/ 

 
airy product maker Hatsun Agro Prod-

uct Ltd; plans to raise ₹700 crore 

through private placement of equity-

shares by way of qualified-institutional-place-

ment for its expansion-plans. 

On Wednesday, the board also approved a pro-

posal for increasing the company’s borrowing 

limit from ₹1,500 crore to ₹1,800 crore; it said 

in a regulatory filing. 

Hatsun is in the process of increasing the capac-

ity of its milk and milk-products-plant in Solapur 

by 50,000 lpd. It will be done to produce lassi 

and butter milk and is likely to be completed by 

end of September. 

Further, it plans to set up a curd processing 

plant with a capacity of 1 lakh litre a day in 

Dharapuram, Tamil Nadu which would be ready 

by March 2022. 

Similarly, the ice-cream plant in Telangana with 

a capacity of one lakh kg per day will be ready 

by November at an investment of ₹311 crore. 

HAPL is also scouting for land in northern part 

of Andhra Pradesh to set up a dairy. 

HAPL, meanwhile, reported an almost 4% 

growth in its net profit to ₹58.32 crore for the 

first quarter ended June. Revenue from opera-

tions rose 21% to ₹1,545 crore. The board de-

clared an interim dividend of ₹6 per share for 

FY22. 
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With 300 mn Indians in its fold, cooperative sector awaits big-bang reforms 
July 15, 2021 21:50 IST 

https://www.business-standard.com/article/economy-policy/with-300-mn-indians-in-its-fold-cooperative-sector-

awaits-big-bang-reforms-121071401404_1.html 

bout 150 years ago, in British India, big 

farmers in the western region of Maha-

rashtra agitated over unfair lending 

practices and demanded a more fair and inclu-

sive financing structure. People say this is 

where the seeds of the cooperative movement, 

now omnipresent in the country, were sown. 

Today, more than 800,000 cooperative societies 

thrive in India, with 300 million members, a 

number close to the population of the United 

States. Despite a reach this deep--grass roots as 

they call it--cooperatives do not occupy a lion’s 

share in the Indian economy.  

 

 

Huge SMP stocks in Maharashtra checks the farmer’s milk prices 
JUL 14, 2021 

https://dairynews7x7.com/huge-smp-stocks-in-maharashtra-checks-the-farmers-milk-prices/ 

 
he SMP inventory levels have crossed 

50,000 tonnes in the state and unless 

these are sold; the sentiment in the 

dairy sector will remain weak. 

Excess stocks of skimmed milk powder (SMP) 

have become a matter of concern for Maha-

rashtra’s milk sector. The state’s inventory of 

SMP has reached nearly 50,000 tonnes. As a re-

sult, dairy-owners in the state say that they are 

not in a position to hike milk-procurement-

prices for farmers. Dairies in the state pay farm-

ers Rs 23-24 per litre. Before the lockdown, 

dairy farmers were being paid a relatively 

higher procurement price of Rs 30-35 per litre. 

Dashrath Mane, chairman, Sonai Group, the 

largest private-sector player in the state said 

;due to the mismatch between demand and 

supply caused by the ongoing pandemic; de-

mand for milk and milk products was lower. “On 

one hand there is less demand in the market-

leading to stockpiling of unsold milk powder; 

and on the other hand we cannot turn back 

farmers who come to us. It has become difficult 

to manage payments. If this situation continues, 

procurement prices may go down further,” he 

said. Dairies in the state now pay farmers Rs 23 

per litre to Rs 24 per litre. Before the lockdown, 

dairy farmers were being paid a procurement 

price of Rs 30-35 per litre. 

5000 MT of SMP stocks 

The SMP inventory levels have crossed 50,000 

tonnes in the state and unless these are sold; 

the sentiment in the dairy sector will remain 

weak. The state had faced a similar problem in 

the year 2018 following which the government 

had announced an export subsidy of Rs 50 per 

kg. Exporting milk powder will lift demand and 

improve sentiment, he said. Dairies in the state 

and other Milk Federations in Karnataka, Tamil 

Nadu, Rajasthan, Punjab have been seeking ex-

port subsidies as well, he said. 

Satej Patil, head of the Kolhapur District Co-op-

erative Milk Producers Union, which owns 

Gokul; the largest-selling milk brand in Maha-

rashtra; said that dairies in the state have been 

seeking export subsidies from the Centre to 

overcome the problem of excess milk powder 

A 
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stocks. Gokul alone has stocks of 4,000 tonnes 

of SMP. He said the dairy is attempting to sell at 

least 1,000 tonnes through the National Coop-

erative Dairy Federation of India (NCDFI). Ac-

cording to Patil, a subsidy of Rs 100 per kg is 

needed to overcome the current crisis in the 

sector. 

Gokul announcing a price raise 

Last week, Gokul announced a hike in prices in 

the State, by Rs 2 for buffalo milk and Rs 1 for 

cow milk. Last month, however, farmer organi-

sations agitated for higher procurement prices 

for milk. The state government relented and an-

nounced that Fair and Remunerative Price (FRP) 

would be considered for the dairy sector on the 

lines of the sugar segment. 

Maharashtra State Milk Producers and Pro-

cessing Professionals’ Welfare Association Sec-

retary Prakash Kutwal said that SMP prices have 

reduced to Rs 170-180 per kg as compared to Rs 

260 per kg before the lockdowns in the state. 

Now if the third Covid wave hits the state as 

predicted, the dairy sector shall be badly af-

fected and it will become difficult for dairies to 

pay farmers, he said. 

 

 

Parle reenters dairy category with Smoodh Flavored milk 
JUL 14, 2021 

https://dairynews7x7.com/parle-reenters-dairy-category-with-smoodh-flavored-milk/ 

 
wenty years after its brief flirtation with 

dairy products, Parle Agro Pvt. Ltd is 

back in the market with Smoodh fla-

voured milk, throwing a challenge to rivals such 

as Amul, Nestle and ITC which have carved up 

India’s value-added dairy beverages market. 

The Mumbai-based maker of Frooti and Appy 

fruit drinks soft-launched Smoodh at ₹10 per 

85ml pack last month. According to Nadia Chau-

han, joint managing director and chief market-

ing officer, the product has received equal de-

mand from both urban and rural markets, and 

the company plans to distribute it to over 2 mil-

lion outlets across India. 

“When we look at dairy, the biggest challenge 

that we saw was that while there is a huge mar-

ket that exists for dairy, as you know flavoured 

milk or even other value-added dairy products, 

the price point is a barrier. In the flavoured milk 

category, almost all 200ml milk products are 

priced at ₹20, ₹25 or ₹30,” Chauhan said in an 

interview. 

Competitive landscape of Flavored market 

ITC’s Sunfeast and Hershey chocolate milk 

shake are both priced at ₹35 for 180ml, while 

Amul Kool comes for ₹20. According to Chau-

han, India’s flavoured milk market is at a nas-

cent stage and high prices are keeping many 

consumers away. 

Parle Agro, whose brand turnover for FY2020 

is ₹7,000 cr, has invested ₹100 crore to manu-

facture Smoodh at its plants at Mysuru and Si-

targanj (Uttarakhand), and plans to add two 

more locations before the end of the year. It 

has also earmarked ₹30-40 crore for initial ad-

vertising and marketing, before launching the 

product countrywide. 

Chahuan said Parle Agro will focus on the mass 

market, entry-level price point to attract more 

consumers. “Our entry into the dairy market 

was dependent on us being able to crack that 

price point. So, it’s been years of research and 

development that’s gone into just being able to 

arrive at this ₹10 price point,” she said. 

Parle Agro launched N-Joi fruit milk in 2001, 

only to wind up the product four years later. 
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Food inflation 

The Smoodh launch comes at a time when ris-

ing inflation is pushing food and beverage com-

panies to launch lower grammage packs or raise 

prices. Parle Agro has held on to prices for 

its ₹10 Frooti pack, for instance, for well over 15 

years. 

“Our entire approach towards being able to sus-

tain at this price point (across products) is 

based on creating very high levels of efficiency 

across the entire operation—whether it’s from 

the production to the final point of sale, the ef-

ficiency that we create within this SKU, and 

drive profits through volume,” she said. 

India’s branded flavoured milk market is esti-

mated at ₹800 crore and Parle Agro expects to 

grow that to ₹5,000 crore in the next four years, 

Chauhan said. 

ITC’s Sunfeast brand, The Hershey Company, 

Amul, CavinKare and Nestle India, besides sev-

eral large and regional companies currently sell 

packaged flavoured milk. “Over the course of 

the next five years or so, we should be able to 

grow the category multi-fold — three to four 

times its current size. We are looking to create a 

substantial dent not just in the beverage cate-

gory, but in the ₹10 chocolate category as well 

which is currently an ₹4,300 crore industry,” 

she said. 

 

 

Success of India’s dairy sector is not just thanks to private players 
JUL 13, 2021 

https://dairynews7x7.com/success-of-indias-dairy-sector-is-not-just-thanks-to-private-players/ 

 
shok Gulati-Ayushi Khurana (G&K here-

after) compile the many visible indica-

tors of the growth and importance of 

the milk-economy in their article : 

These include the quantum of production, rate 

of growth, share in GDP; and their comparisons 

with those of other sectors or countries. 

G&K’s concluding recommendation that “let the 

prices be determined by market forces” should 

be largely acceptable. But whether “the private 

sector entering this sector in a big way” opens 

up “the gates of creativity and competition” de-

pends on its drawing correct lessons from how 

“the co-operatives;[have done] a great job.” 

This note is an effort at looking at some factors 

beneath the surface; to put in perspective the 

totality of dairy development and balance the 

impression created by the G&K article; that this 

is largely due to market forces. 

Organised sector market share 

But first some clarifications. G&K appear sur-

prised that co-operatives and organised private 

dairies handle only about 20 per cent of the 

milk production. The reality is that in tier two 

towns and below, private vendors still control 

milk supply to households. Plus, the bulk of the 

raw milk is used for producing sweets. 

Even during the licence-permit raj, large private 

diaries existed and did quite well. Nestlé had a 

plant near Amritsar in Punjab with the collec-

tion of milk spread to several surrounding dis-

tricts. Glaxo (now a part of Hindustan Unilever) 

ran plants at Aligarh and Etah. Hindustan Milk-

foods (now a part of Hindustan Unilever) oper-

ated from Rajahmundhry  in Andhra Pradesh. 

All these were dedicated to products such as 

Nestlé’s Baby Food, Complan and Horlicks, but 

they were large operations, with daily milk col-

lection amounting to around 1,00,000 litres. 

When this writer studied them in the 1980s and 
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1990s, he found their ground operations no dif-

ferent from those of the co-operatives. Opera-

tion Flood wisely stayed away from these areas. 

G&K have the found milk production growth 

rate between 2004 and 2014 to be exceeded by 

that between 2015 and 2021. They attribute 

this to the capacity created by the new private 

sector dairies. But most of the private dairies 

have followed the template set by the co-oper-

atives. While foodgrain production went up 

about three times from about 108 million tons 

in 1970-71 to 300 million tons in 2019-20, milk 

production increased by an astounding nine 

times in the same period from 21 million tons to 

over 200 million tons. 

History of dairy cooperatives in India 

To understand how this came about, we need 

to go back 75 years to the start of dairy co-oper-

atives. In 1946, Tribhuvandas Patel, a Gandhian 

and a follower of Sardar Vallabhbhai Patel, led 

some Kheda district dairy farmers to strike 

against the Greater Bombay Milk Scheme 

(GBMS), which used to refuse to take their milk 

in the winter, because there was a surplus. The 

farmers succeeded, with political backing, in 

getting GBMS to accept their milk year-round. 

They quickly formed a co-operative, the Anand 

Milk Union Ltd (Amul) with 246 members and 

recruited a US-trained dairy engineer, Verghese 

Kurien, to be their manager. 

Amul grew quickly and Kurien realised that 

strikes could only go thus far. The solution to 

the natural periodicity of milk production lay in 

processing the excess milk in the flush (winter) 

season into milk powder and butter (milk fat). 

These could be recombined in the lean season 

to ensure a year-round even supply of milk. 

Kurien managed to get a UNICEF grant for a 

plant of economic size. The Amul dairy was es-

tablished in 1956. Kurien also realised that 

more money could be made by selling some 

milk fat as table butter and the recombined 

milk could be leaner. 

The cooperative evolution phase 

New co-operative dairies had come up in neigh-

bouring Mahesana and Banaskantha districts on 

the lines of Amul. Kurien roped them in a simi-

lar plan of activities. Voltas became the market-

ing agent for Amul butter. The rest, as they say, 

is history. So the first pillar of success is to tie 

together micro-level production, economic 

scale processing and large-scale marketing with 

a brand. 

Meanwhile, something quite revolutionary was 

happening in dairying households. Traditionally, 

women looked after the buffaloes and took the 

milk to the collecting station. They also started 

receiving weekly payments for the milk deliv-

ered. We can only imagine the impact this 

would have had seven decades ago. Terms like 

gender equality and self-help groups were yet 

to be coined, but they were in action in Guja-

rat’s dairying villages. This became the second 

pillar of the development of the milk economy. 

Cooperative is a family decision making unit 

But the most important effect was on the family 

decision-making. Now that they had regular, de-

pendable and often sizeable cash income sup-

plementing their periodic and uncertain crop in-

comes; they could see dairying as an enterprise, 

and not a subsistence or default occupation. 

The market power asymmetry was effectively 

countered by co-operatives, which were large 

enough to enjoy economies of scale through 

the use of technology. Their concern moved 

from remunerative prices to their stability, 

value-addition and surplus generation for all. 

Administrative interventions such as support 

prices or monopoly procurement are not re-

quired since farmers’ organisations can power-

fully lobby to protect their interests. That is the 

most important third pillar. 

To attribute the development of the milk econ-

omy of India to market forces and the entry of 

private entities into the activity solely or mainly 

would be superficial. It is these three major pil-

lars that are responsible for the happy statistics 

G&K cite. 



This column first appeared in the print edition 

on July 13, 2021 under the title ‘Not by market 

alone’. The writer has been involved with the 

milk economy since 1975. Suggestions and com-

ments by Pankaj Jain are gratefully acknowl-

edged. 
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he Lakshadweep administration on 

Monday tried to justify its decision to 

close down dairy farms in the islands 

and informed the Kerala High Court that the ad-

ministration has to suffer a loss of more than Rs 

90 lakhs per year to sustain the dairy farms. 

The decision to close down the farms has been 

taken after a thorough analysis of the function-

ing of the farms and the heavy loss sustained to 

the public exchequer. It is a policy decision 

taken for valid reasons. The Director, Animal 

husbandry, has submitted a report stating that 

there are 34 animals on the dairy farm at 

Kavaratti and a total number of 14 casual la-

bourers are working on the farm. However, the 

average daily milk production is only 87 litres 

per day. Only about 150 to 200 persons are be-

ing provided milk in limited quantities. The pop-

ulation of the island is more than 10,000. The 

number of animals on the dairy farm at Minicoy 

is 34.  There are 16 casual labourers engaged in 

various works on the farm. The average milk 

production is only 83 litres per day. The popula-

tion in Minicoy Island is also more than 10,000.  

Refuting allegations over the midday meals 

scheme, the administration submitted that in 

Lakshadweep, meat and chicken are normally 

part of the regular menu in almost all families. 

On the other hand, consumption of fruits and 

dry fruits is very less among the islanders. 

Therefore, the omitting of meat and chicken 

from the menu of mid-day meals schemes and 

the inclusion of fruits and dry fruits are per-

fectly in tune with the objective of the mid-day 

meal scheme. The inclusion of egg and fish, as 

well as fruits and dry fruits, is sufficient to pro-

vide enough nutrition to the students and all 

contrary allegations of the petitioner are totally 

devoid of merits, stated in the affidavit filed 

through S Manu, standing counsel, Lakshad-

weep administration. 

The Lakshadweep Administration has taken the 

decision to increase shipping operations from 

Mangaluru mainly because the port is closer to 

several islands of Lakshadweep, compared to 

Beypore. The affidavit was filed in response to a 

PIL challenging the decision of the administra-

tion to close down dairy farms in the islands. It 

added that the facilities available at Mangaluru 

were much better than that of Beypore. The op-

eration of ships and barges from Mangaluru 

would help reduce the time taken for opera-

tions to many of the islands and also the ex-

penses. 

The affidavit denied the allegation of the peti-

tioner that the ban on liquor had been lifted. In 

fact, the Lakshadweep Prohibition Regulation 

provides for granting of licences for the con-

sumption and sale of alcohol. Recently, licences 

were issued to the Tourism Promotion Society 

(SPORTS) under the administration to serve liq-

uor in three of its beach resorts in three differ-

ent islands to non-islanders. This was done for 
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the purpose of catering to the needs of the 

tourists. 

The affidavit further added that the decision to 

disengage excess casual employees working in 

various establishments was a step to prevent 

loss to the public exchequer. No government 

could afford to keep casual employees and pay 

them without any work. 

In another affidavit filed in response to a writ 

petition by Lakshadweep MP, Mohammed Fai-

zal PP challenging the draft regulations, the ad-

ministration said that an effective, meaningful 

and transparent consultation process was un-

dertaken by the  Administration in the case of 

all the regulations. 

The MP had approached the High Court as part 

of a campaign against the Lakshadweep Admin-

istration. The contentions raised by the peti-

tioners had already been considered and re-

jected by a Division Bench. The draft regulations 

were forwarded to the Home Ministry with the 

suggestions and objections received. The peti-

tioners had approached the court with an inten-

tion to undo the initial phase of the regulation-

making process, the affidavit added. 
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atsun Agro Product Ltd.(HAP), a lead-

ing private sector dairy company in In-

dia, with brands ‘Arokya’, ‘Hatsun’, 

‘Arun Icecreams’ and ‘Ibaco’, has started pro-

cessing and packing of milk at its fully auto-

mated Greenfield dairy processing plant in Kan-

gayam Taluk, Tiruppur district, Tamil Nadu. 

HAP invested Rs 101 Crores in this plant. It has 

equipment from Germany to process and pack 

3.5 lakh litres milk per day, said a company 

press release. 

HAP footprint 

HAP has manufacturing locations spread across 

five states of Tamil Nadu, Andhra Pradesh, Tel-

angana, Karnataka and Maharashtra. 

With the commencement of production at the 

facility, HAP further intends to expand its retail 

network. In addition, HAP will provide greater 

support to farmers with access to the best tech-

nology, farm inputs, animal husbandry services, 

specialised cattle feed and direct credit to their 

bank accounts for their milk supply. 

 

 

 

 

 

 

 

 

 

 

 

H 

https://dairynews7x7.com/hatsun-starts-a-101-crores-automated-dairy-plant-at-tripur/


New Ministry of Cooperation must help those who help themselves 
JUL 12, 2021 

https://dairynews7x7.com/new-ministry-of-cooperation-must-help-those-who-help-themselves/ 

 
oginder K. Alagh writes: It shouldn’t be 

just about pumping money. It should 

enable people to leverage community 

networks, help deal with challenges thrown up 

by pandemic 

India now has a Ministry of Cooperation that 

aims to strengthen the country’s cooperative 

movement. This is an opportune moment to 

look at the movement’s history, examine the 

potential of cooperatives and analyse the chal-

lenges they face. 

The corporate sector and large companies are 

in vogue the world over. The Polish insurrection 

and the Solidarity Movement in the early 1980s 

precipitated the downfall of the Soviet alterna-

tive. There have been, of course, suggestions of 

other models of labour ownership of firms. The 

Americans do have a small non-branded com-

modity market, the Scandinavians didn’t allow 

market-driven wages and there have been 

other attempts to create a semblance of a level-

playing field to hold negotiations between 

workers and owners. Australia and New Zealand 

have dairy cooperatives. Yet, these are oddities. 

Genesis of Dairy cooperatives 

It was in Anand, Gujarat, that Tribhuvan Das Pa-

tel and his comrade, US-returned Verghese Ku-

rien, began India’s significant tryst with dairy 

cooperatives in the 1950s. The nation took note 

of this initiative. And the National Dairy Devel-

opment Board was established. 

However, Kurien could see that the expansion 

wasn’t working the way he had envisaged it. It 

also didn’t help that Kurien was not a particu-

larly accommodative leader. Once, in the late 

1990s, he told me, “Yoginder, we need a new 

model. Cooperatives outside Anand are not 

holding regular and proper elections. Their ac-

counts are not audited. Most of them are not 

like the Charotar Patels (the community at the 

forefront of the Anand experiment).” We chat-

ted for some time over coffee and decided to 

lobby for farmer producer companies (FPCs). 

A committee was set up under my chairmanship 

in the Company Affairs Ministry — not the agri-

culture and animal husbandry ministry — to al-

low farmers to set up companies. The idea had 

several detractors. The sahibs in the coopera-

tive firmament went to town alleging that com-

panies would take over cooperatives. I had to 

explain that the Farmer Producer Companies 

(FPCs) would run on the principle of “one share 

one vote” and the essence of cooperatives 

would not be diluted. Pranab Mukherjee, who 

chaired the Parliamentary Committee that 

looked into the Bill to give legal backing to FPCs, 

approved of the idea. The Companies Act (Sec-

ond Amendment), 2002 became law. 

Logic behind Farmers producers company 

Initially, very few in the government bothered 

about FPCs. But once they started coming up, 

the agriculture ministry wanted FPCs to come 

under its jurisdiction. We resisted the idea. 

There were other teething issues. We had to 

lobby to get funds for the new companies. The 

existing vehicles were designed to cater to co-

operatives, not FPCs. At a meeting of the NGO 

Pradan, we set up a committee under Nitin De-

sai, who had just finished his tenure at the UN, 

to find instruments for funding FPCs. Around 

2010, the Boston Consulting Group (BCG) had 

been commissioned to develop a plan for re-

structuring NABARD. We worked with BCG’s 

head, Arun Maira. As a result, the restructured 
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NABARD had a special window for FPCs. I un-

derstand the mechanism works in a few states 

like Gujarat, but not everywhere. 

Meanwhile, as an IIM-Ahmedabad fellow, 

Munish Alagh was studying Hearty Mart, a su-

permarket in the city’s Juhapura area, run by his 

schoolmate Nadeem Jafri. Munish found that 

Jafri had set up a chain of Hearty Mart “cooper-

ative” supermarkets in villages using the fran-

chise model. They were run by the Cheliya com-

munity, of which Jafri is the spiritual leader. 

New generation startups 

Jafri’s initiative has now expanded to include 

franchised restaurants. These are commercial 

ventures, but profit is not their only motive. The 

networks of the Cheliya community — just as 

the network of Charotar Patels that Kurien re-

lied on — have played a key role in the spread 

of the model. 

The idea of leveraging the community network 

began to be discussed in some parts of the 

country in the context of re-imagining economic 

infrastructure. Tired of electricity board failures, 

Kurien offered to run a distribution company on 

a community basis. This model has, in fact, 

worked in places like Kanpur, even Kerala. The 

French scholar Joel Ruet researched the initia-

tive for his PhD — I was incidentally his exam-

iner. Ruet’s teacher is the legendary Pierre-Noel 

Giraud, who has written of the world being di-

vided into “settlers” and “globalists”. Giraud be-

lieves that the outcomes of the 21st century will 

depend on how these two groups adjust to each 

other. 

Social Cooperatives 

The concept of social cooperatives builds on the 

idea of communities creating infrastructure by 

using local material and family labour. These 

can be the village tank, paving the village road 

— with or without MGNREGA — finishing the 

last-mile construction of a canal network or 

even keeping watch on the contractor. The pan-

demic seems to have increased the significance 

of community effort. Reducing vaccine hesi-

tancy, providing food to those waiting outside 

hospitals and, most importantly, looking after 

orphaned children are imperatives crying out 

for the cooperative model. 

It would be naive to think that the pandemic 

will go away soon. In the midst of this pralaya, 

we will have to learn to use our limited re-

sources carefully. It’s time to step back. Keeping 

in mind social needs while using resources is a 

large part of the solution to our current predica-

ment. The virus is making us see the truth in the 

Mahatma’s famous statement, “There is 

enough for everyone’s need but not for every-

body’s greed”. The pandemic will not follow the 

laws of corporate finance. Cooperation has a lot 

to speak for itself. One hopes that the new min-

istry takes this message. 

The new work-from-home model will create 

several problems as well as offer opportunities. 

The new ministry is a recognition of the needs 

of our times. But it should not be just about 

pumping in money. This is the time to design 

models that help those who help themselves. 

We will wait expectantly to see how the new 

ministry works. 
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he Kolhapur District Milk Producers Co-

operative Union, owner of the Gokul 

Milk brand, has announced an increase 

in the price of milk in Maharashtra by Rs 2 per 

liter from Sunday. However, this price increase 

will not be applicable to Kolhapur, Sangli and 

Konkan. A statement released on Saturday indi-

cates that Gokul has increased the price of buf-

falo and cow’s milk by Rs 2 per liter. 
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However, milk prices have not increased in Kol-

hapur, Sangli and Konkan. At present, Gokul’s 

cow’s milk costs Rs 47 per liter. Its price will be 

Rs 49 per liter from Sunday. At the same time, 

the price of buffalo milk will drop from Rs 58 to 

Rs 60 per liter. Union leader Satej Patil said the 

cost of purchasing buffalo milk has increased by 

Rs 2 and that of cow’s milk by Rs 1 per liter, 

which also forces us to increase the price. Gokul 

procures 12 lakh liters of milk per day through-

out the state. 

After Amul, Mother Dairy also increased the 

price of milk, became more expensive by Rs 2 

per liter 

Mother Dairy, one of the main suppliers of milk 

to the capital Delhi and the NCR, has announced 

to increase the price of milk by Rs 2 per liter. 

This price increase will be applicable from Sun-

day. Previously, Mother Dairy revised milk 

prices in December 2019. Prior to Mother Dairy, 

Amul also increased the price of milk by Rs 2 

per liter from July 1. Justifying the price hike, 

Mother Dairy said the cost of purchasing milk 

for dairy farmers has increased by eight to 10 

percent in the past year. Apart from that, other 

operating expenses have also increased. 

Mother Dairy said: “In view of this, she has to 

increase the price of milk in Delhi-NCR by Rs 2 

per liter, which will be effective from July 11. 

MD said that in eastern and central Uttar Pra-

desh in Mumbai, milk prices in Nagpur and Kol-

kata will also increase by Rs 2 per liter from July 

11. Mother Dairy’s milk is sold in more than 100 

cities across the country. 

Delhi’s Mother dairy sells 35 lakh lpd of milk in 

Delhi NCR 

Mother Dairy’s daily sales are 35 lakh liters of 

milk. From this he sells 30 lakh liters of milk to 

Delhi-NCR. The company said in a statement 

that the cost of purchasing milk from dairy 

farmers has increased by eight to ten percent in 

the past year. Apart from this, the costs of pro-

cessing, packaging and logistics have also in-

creased. In the past three or four weeks, the 

cost of purchasing milk has increased by about 

four percent, the statement said. 

The company said it always tries to find a bal-

ance between consumers and milk producers. 

Only part of the cost of supplying milk has been 

passed on to consumers. From Sunday, Mother 

Dairy’s tokenized milk will be at Rs 44 per liter. 

Currently, its price is Rs 42 per liter. The price of 

whole milk (Polypack) will drop from Rs 55 to Rs 

57 per liter. On the other hand, toned milk will 

be Rs 45 to 47 per liter and double toned milk 

will be Rs 39 to Rs 41 per liter. The price of 

cow’s milk will drop from Rs 47 to Rs 49 per li-

ter. The price of a half-liter bag of milk has been 

increased by Re. In this sense, the price of a liter 

will increase by Rs 2 per liter. 
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anada has recognized ‘The Taste of In-

dia’. The Board of Intellectual Appeals 

of Canada recently granted trademark 

status to India’s homegrown dairy giant Amul. 

The country’s largest cooperative will also re-

ceive damages in the amount of CAD 32,733; af-

ter it won a trademark infringement case filed 

in the Federal Court from Canada. It is the first 

case of its kind that Amul has brought against a 

company on foreign soil. 

The Kaira District Milk Producers Cooperative 

Union (popularly known as Amul Dairy) and the 

Gujarat Cooperative Milk Marketing Federation 

(GCMMF); which markets the Amul brand, had 

filed in the Federal Court of Canada against 

Amul Canada and four others; Mohit Rana, 

Akash Ghosh, Chandu Das and Patel (the first 

name is not known). 

Amul The taste of INDIA 

In January 2020, Amul learned that the group 

had blatantly copied the ‘Amul’ trademark and 

the ‘Amul-The Taste of India’ logo and created a 

fake profile on the social media platform 

LinkedIn. 

Amul Canada also had a “view jobs” and “fol-

low” icon on its LinkedIn page; while the four 

defendants were listed as Amul Canada employ-

ees. 

Despite several attempts to notify the defend-

ants of the lawsuit, the defendants never re-

sponded. Amul’s attorneys later filed an ex 

parte motion for a default judgment. They ar-

gued that Amul had never licensed or given con-

sent for Amul Canada or any of the four people 

to use its trademarks and copyrights in any way. 

The Federal Court of Canada held that Amul has 

clearly met all the elements to establish the 

“pass” test; existence of goodwill, deception of 

the public due to misrepresentation, actual or 

potential harm to Amul. 

The Legal Battle 

The Federal Court held that the defendants had 

infringed Amul’s copyright and issued an order 

permanently; prohibiting them from infringing 

on the trademark and copyright of ‘Amul’ and 

‘Amul-The Taste of India’. 

GCMMF has been exporting dairy products to 

the US for the past 22 years. It has started ex-

porting Amul Kool (flavored milk), ice cream 

and dairy snacks to Canada in the last two 

years. 

Amul is the eighth largest milk processor in the 

world, handling 10.3 million metric tons of milk 

per year with a turnover of more than Rs 40 bil-

lion (CAD 9 billion). 

The dairy giant’s lawyer in India for the case 

was Suhrita Majumdar an intellectual property 

lawyer at S Majumdar & Co., New Delhi. In Can-

ada, he was represented by Michael Adams, in-

tellectual property attorney for Riches McKen-

zie & Herbert LLP. 
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Mother Dairy to hike milk prices by ₹2 from Sunday 
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cle35245995.ece 

other Dairy on Saturday said that it is 

hiking prices of liquid milk prices by 

₹2 per litre in Delhi-NCR and other 

key markets effective July 11. 

The company said it was compelled to hike 

prices due to inflationary pressure on the over-

all input costs. It had last hiked milk prices in 

December 2019. 

“The company has been experiencing inflation-

ary pressure on the overall input costs which 

has increased multifold in last 1 year, accompa-

nied by the distress in milk production due to 

the ongoing pandemic,” it said in a statement. 

In Delhi-NCR, full cream milk for instance will be 

priced at ₹57 per litre and toned milk at ₹47 per 

litre. 

Besides Delhi-NCR , the company is revising milk 

prices in other key markets including East & 

Central Uttar Pradesh, Mumbai, Nagpur, Kol-

kata, etc. from Sunday. 

The company said in the last one year, the farm 

prices have increased to the tune of 8-10 per 

cent coupled with mounting operational costs 

of processing, packaging and logistics among 

others. 

“It is pertinent to note that the farm prices of 

milk alone have firmed up by about 4 per cent 

in the last 3-4 weeks. Despite paying higher 

prices towards milk procurement in the last 1 

year, the consumer prices were kept intact. 

With this revision, the milk prices are undergo-

ing a revision of 4 per cent,”Mother Dairy Pvt 

Ltd added. 

It stated that the surge in farm prices is only 

partially being passed to consumers. 

“It is important to note that Mother Dairy 

passes close to 75-80 per cent of the sales reali-

sation from milk towards the procurement of 

milk. The company believes in giving competi-

tive and remunerative prices to the farmers to 

ensure sustainability of dairying and availability 

of safe milk for consumers,” it added. 

Earlier this month, Amul had also hiked milk 

prices. 
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n Monday, the government announced 

the formation of a separate Union Min-

istry of Cooperation. A subject that till 

date was looked after by the Ministry of Agricul-

ture. In the Cabinet reshuffle of July 7, Home 

Minister Amit Shah was given charge of the new 

Ministry. 

What will be the new Ministry’s objectives? 

A media release from the Press Information Bu-

reau said the Ministry of Cooperation will pro-

vide a separate administrative legal and policy 

framework for strengthening the cooperative 

movement in the country. “It will help deepen 

Co-operatives as a true people based move-

ment reaching upto the grassroots. In our coun-

try, a Co-operative based economic-develop-

ment-model is very relevant where each mem-

ber works with a spirit of responsibility. The 

Ministry will work to streamline processes for 

‘Ease of doing business’ for co-operatives and 

enable development of Multi-State Co-opera-

tives (MSCS),” it said. 

In her Budget speech, Finance Minister Nirmala 

Sitharaman too had mentioned the need to 

strengthen cooperatives. 

What is the cooperative movement? 

The Cooperatives are the organisations formed 

at the grassroots-level by the people to harness 

the power-of collective-bargaining towards a 

common goal. 

In agriculture, cooperative-dairies, sugar-mills, 

spinning-mills etc are formed with the pooled 

resources of farmers who wish to process their 

produce. The country has 1,94,195 cooperative 

dairy societies and 330 cooperative sugar mill 

operations. In 2019-20, dairy-cooperatives had 

procured 4.80 crore-litres-of-milk from 1.7 

crore-members and had sold 3.7 crore litres of 

liquid-milk per day. (Annual Report, National 

Dairy Development Board, 2019-20) 

Cooperative sugar mills account for 35% of the 

sugar produced in the country. 

In banking and finance, cooperative institutions 

are spread across rural and urban areas. Village-

level primary agricultural credit societies 

(PACSs) formed by farmer associations are the 

best example of grassroots-level credit flow. 

These societies anticipate the credit demand of 

a village and make the demand to the district 

central cooperative banks (DCCBs). State coop-

erative banks sit at the apex of the rural cooper-

ative lending structure. Given that PACSs are a 

collective of farmers, they have much more bar-

gaining powers than an individual farmer plead-

ing his case at a commercial bank. 
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There are also cooperative marketing societies 

in rural areas and cooperative housing societies 

in urban areas. 

How much finances do these institutions con-

trol? 

NABARD’s annual report of 2019-20 counts 

95,238 PACSs,363 DCCBs and 33 state coopera-

tive banks in the country. The state cooperative 

banks reported a total paid-up capital of Rs 

6,104 crore and deposits of Rs 1,35,393 crore, 

while the DCCBs’ paid-up capital stood at Rs 

21,447 crore and deposits at Rs 3,78,248 crore. 

The DCCBs, whose main role is disbursal of 

short-term loans to the farming sector (crop 

loan), distributed Rs 3,00,034 crore in loans. 

The state cooperative banks, which mainly fi-

nance agri-processing industries such as sugar 

mills or spinning mills, disbursed Rs 1,48,625 

crore in loans. (Annual Report, NABARD, 2019-

20) 

In urban areas, urban cooperative banks (UCBs) 

and cooperative credit societies extend banking 

services to many sectors that would otherwise 

have found it difficult to get into the institu-

tional credit structure. According to Reserve 

Bank of India data, the country has 1,539 UCBs 

whose total capital in 2019-20 stood at Rs 

14,933.54 crore with a total loan portfolio of Rs 

3,05,368.27 crore. 

What laws govern cooperative societies? 

Like agriculture, cooperation is in the concur-

rent list, which means both the central and 

state governments can govern them. A majority 

of the cooperative societies are governed by 

laws in their respective states; with a Coopera-

tion Commissioner and the Registrar of Socie-

ties as their governing office. In 2002, the Cen-

tre passed a MultiState Cooperative Societies 

Act that allowed for registration of societies 

with operations in more than one state. These 

are mostly banks, dairies and sugar mills whose 

area of operation spreads across states. The 

Central Registrar of Societies is their controlling 

authority, but on the ground the State Registrar 

takes actions on his behalf. 

Why was the new Ministry necessary? 

Sanjiv Babar, former managing director of Ma-

harashtra State Federation of Cooperative 

Sugar Mills; said it was necessary to restore the 

importance of the cooperative structure in the 

country. “Various studies conducted by institu-

tions like Vaikunt Mehta Institute of Coopera-

tive Management have shown the cooperative 

structure has managed to flourish and leave its 

mark only in a handful of states like Maharash-

tra, Gujarat, Karnataka etc. The new ministry 

will provide legal powers necessary for coopera-

tive movement to penetrate into other states 

also. 

Cooperative institutions get capital from the 

Centre, either as equity or as working-capital, 

for which the state governments stand guaran-

tee. This formula had seen most of the funds 

coming to a few states such as Maharashtra, 

Gujarat, Karnataka while other states failed to 

keep up. 

Over the years, the cooperative sector has wit-

nessed drying out of funding. Babar said that 

under the new Ministry, the cooperative struc-

ture would be able to get a new lease of life. 

To what extent does the cooperative structure 

influence state and national politics? 

Cooperative institutions, be it the village-level 

PACS or the urban cooperative housing socie-

ties; elect their leaders democratically, with 

members voting for a board of directors. Thus, 

in states such as Maharashtra, cooperative insti-

tutions have served as schools for development 

of leadership. In Gujarat, Amit Shah had headed 

the Ahmedabad District Central Cooperative 

Bank for a long time, Babar observed. 

In the present Maharashtra legislature, there 

are at least 150 legislators who have had some 

connection with the movement. NCP chief 

Sharad Pawar and Deputy Chief Minister Ajit 

Pawar had started their respective political ca-

reers by contesting cooperative elections The 



movement has given the state multiple Chief 

Ministers as well as ministers, many of whom 

have gone on to make a mark at the national 

level too. 

No matter which party is in power in a state like 

Maharashtra; the purse strings of the local 

economy always remain with the cooperative 

institution. Thus, when Devendra Fadnavis of 

the BJP was Maharashtra Chief Minister; the fi-

nancial control of most cooperative institutions 

remained with the NCP and the Congress. The 

voter base of the cooperative institutions gen-

erally remains stable. 

 

 

Pride of Cows is expected to reach Rs 400 crore revenue by 2027-28 
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arag Milk Foods, dairy FMCG company 

with brands like Gowardhan, on Tuesday 

said its premium milk brand ‘Pride of 

Cows’ is expected to reach Rs 400 crore annual 

revenue by 2027-28, following growing popular-

ity for cows milk and value-added products in-

cluding the newly launched fat-free milk. 

The company plans to expand its Bhagyalakshmi 

Dairy Farm, which supplies milk exclusively un-

der ‘Pride of Cows’ brand, to over 15,000 cows 

by 2026 and is, therefore, expanding the portfo-

lio under this brand to create a market for in-

creased milk being produced. 

“At present, Pride of Cow’s revenue share is 2.5 

per cent, which is around Rs 60 crore. Besides 

cow milk, we have value-added products like 

ghee and dahi under our ‘Pride of Cows’ brand 

and now, we have launched the fat-free milk 

variant for the health conscious. “With the 

steady growth in popularity of the brand, we 

expect it to touch Rs 400 crore revenue by 

2027-28,” Parag Milk Foods Chairman Devendra 

Shah told PTI. 

The company plans to expand its Bhagyalakshmi 

Dairy Farm, which supplies milk exclusively un-

der ‘Pride of Cows’ brand, to over 15,000 cows 

by 2026 and is, therefore, expanding the portfo-

lio under this brand to create a market for in-

creased milk being produced. Fat-free milk will 

be available in Mumbai, Pune and Surat for Rs 

120 per litre; while in Delhi, at Rs 140 per litre, 

it said. 

Pride of Cows dairy products are currently avail-

able in Mumbai, Delhi-NCR, Pune and Surat. The 

fat-free milk will also be available on the com-

pany’s existing subscription-based model. 

Spread across 35 acres near Pune in Maharash-

tra, the Bhagyalakshmi Farm currently houses 

over 3,500 Holstein and Freisian cows. Shah 

said the company has a capital expenditure 

(capex) of Rs 75-80 crore for the expansion of 

the Bhagyalakshmi Dairy Farm in a nearby loca-

tion which is spread across 450 acres.”Parag 

Milk Foods has been a leader in the premium 

milk segment for a decade now. With the 

launch of fat-free milk, we are expanding our 

portfolio under the Pride of Cows brand which 

is targeted towards a niche audience. “To cater 

to the growing consumer demand for safe, nu-

tritious, natural and premium dairy products, 

we will increase our milk production capacity to 

two lakh litres by 2026,” Shah added. 
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The future of the Natural owners of Urban farming in Aarey milk colony 
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s the urban farming discourse in India 

has been expanding over the past few 

years; the limelight is often on up-

wardly-mobile urban citizens who take up farm-

ing for recreational, environmental, spiritual or 

economic reasons. 

More than half the world’s population is pro-

jected to live in cities by 2050. This raises the 

question about the availability of green spaces 

and resources. The Covid-19 lockdown rekin-

dled the interest of urban residents to grow 

food in their own terraces and gardens. The 

benefits of edible gardens, like cooler and 

cleaner cities, healthier ecosystems, and health-

ier bodies, resurfaced in conversations. The ur-

ban farming discourse has been expanding over 

the past few years. But in the prominence of 

this discourse are urban people from the middle 

and upper class with access to technological in-

novations. 

Urban farming in financial capital of India 

In Mumbai, the financial capital of India, shad-

owed by the limelight on urban farming, are 

some invisible and unrecognised farmers. Low-

income groups, people with marginalised identi-

ties and indigenous people face exclusion in this 

dialogue. This leads to a higher probability of 

the erasure of their contribution, and expulsion 

from research, policy and planning. 

The Aarey Milk Colony was originally a 3,000-

acre forested area in the middle of Mumbai. 

The colony was demarcated as a no-develop-

ment zone in 1949. The area has been home to 

27 tribal villages or padas for centuries. Over 

the years, the land has been used to accommo-

date various real estate and urban infrastruc-

ture projects. As of 2020, around 600 acres of 

the milk colony land is demarcated as forest, by 

the government. 

Who is the owner of urban forest ? 

Parts of the tribal villages and their farmlands 

have disappeared gradually. The natives of this 

urban forest are generational farmers, fishers 

and livestock rearers; and the most affected by 

constant concretisation and urbanisation. All in-

digenous farmers in Aarey pay a minimal annual 

tax of one rupee per gunta (approx. 1000 

square ft of land. 

In other hidden farms of Mumbai, agricultural 

migrants from north India work on the govern-

ment-owned railway land; and cultivate vegeta-

bles to cater to the needs of city dwellers. Since 

1975, Indian Railways began putting its vacant 

land to use under the scheme ‘Grow More 

Food’. Intended to protect its surplus land from 

encroachment and to prevent new slums from 

developing, the policy allowed railway employ-

ees belonging to Scheduled Caste/Scheduled 

Tribe/Other Backward Classes and Economical 

Weaker Sections, to cultivate seasonal vegeta-

bles on a five-year lease of 4,000 rupees per 

acre per year. Some of these employees, in 

turn, hire agricultural migrants to cultivate and 

oversee these railway farms. 

History of Aarey Milk Colony 

Aarey Milk Colony, which used to be one of the 

state’s biggest milk suppliers almost 70 years 

ago, is still home to over 30,000 buffaloes and 

many cattle-rearing migrant families from Guja-

rat, Rajasthan and Uttar Pradesh. Of the 32 

units of cattle sheds, four have been shut now, 

according to the locals. Over the past two dec-

ades, cattle rearers of the milk colony have 

gradually stopped selling buffalo milk to the 

Aarey Dairy because of the falling prices. While 
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the Aarey Dairy today pays 25 rupees per litre, 

private wholesalers pay 30 to 32 rupees per li-

tre and the retail price of buffalo milk is 60 to 

66 rupees per litre in the city. 

Other challenges that the dairy farmers face are 

bad roads and a shortage of electricity in Aarey, 

which disrupts their milk production. Aarey’s 

cattle rearers want to be recognised as farmers 

in the city. A dairy worker that the author spoke 

to, said that transporting buffaloes for dairy is 

easier than transporting cows because of the 

controversies surrounding cow slaughter.Some 

of Mumbai’s women sanitation workers began 

small-scale farming for an additional source of 

income and nutrition during the COVID-19 lock-

down. 

Since January 2021, the collective-based organi-

sation Stree Mukti Sangathan (SMS) has been 

training the low-income, Dalit and Bahujan sani-

tation workers, in horticulture. With over 2,000 

women, SMS runs self-help groups that work in 

urban waste management, employment oppor-

tunities and women’s rights. Since 1998, it has 

been running ‘Parisar Vikas’ programme, which 

addresses the problems of waste management, 

environment-friendly practices like composting 

and gardening in the Mumbai Metropolitan Re-

gion. 

 

 

Sarda Dairy expands footprint with launch of Vachan Farm Classics Cow Milk in Mumbai 
July 8, 2021 

https://www.apnnews.com/sarda-dairy-expands-footprint-with-launch-of-vachan-farm-classics-cow-milk-in-mum-

bai/ 

umbai: Sarda Dairy and Food Prod-

ucts Limited (SDFPL), one of the In-

dia’s largest integrated dairy farms, 

today announced the expansion of its product 

portfolio in Mumbai with the launch of its 

Vachan Farm Classics Cow Milk. The premium 

cow milk, completely untouched by human 

hands – right from milking to packaging, will be 

available in the city in 500 ml pouches. The 

launch of Vachan Farm Classics Cow Milk marks 

another step in the company’s efforts to pro-

vide consumers pure and hygienic products that 

are fresh and superior in taste. SDFPL’s Vachan 

brand of milk and dairy products are currently 

available in more than 74 cities in the country 

across 10 states. 

Commenting on the launch, Mr Pankaj Sarda, 

Joint Managing Director, Sarda Group said, “The 

launch of Vachan Farm Classics Cow Milk in 

Mumbai marks yet another milestone in our ef-

forts to offer discerning customers a superior, 

high-quality product that is pure, healthy and 

superior in taste. Our best-in-class international 

dairy farm practices along with state-of-the-art 

European milking and processing technology, 

ensures a highly hygienic ‘untouched by hands’ 

milking process that together with our 7 layered 

UHT packaging ensures zero contamination, and 

retains the purity of the milk. This packaging en-

ables easy storage since it doesn’t require re-

frigeration and comes with a 90 days shelf life. 

Through this launch we are looking at further 

expanding our product portfolio in the Mumbai 

market and give customers access to a healthy, 

nutritious product.” 

Vachan Farm Classics is a single origin milk, 

meaning it is completely sourced at the SDFPL 

farm. The thoroughbred 2000+ cows are fed 

planned meals every day with specially grown 

high-quality maize, soya and bran and are pam-

pered by highly qualified vets. SDFPL has also 

implemented Israeli architecture for ventilation 

in its sprawling cow sheds to keep the sur-

rounding cool and cows in a joyful mood. The 

milk goes through stringent testing at various 

points through FSSAI approved kits to ensure it 

is adulteration free, ensuring only the best qual-

ity milk reaches consumers. The milk is put 
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through designated quality tests that include 

physio-chemical, microbiological and organo-

leptic tests. 

Vachan Farm Classis will be available to custom-

ers through over 250 touchpoints including 

Modern Trade outlets such as Nature’s Basket, 

Star Bazaar, Foodhall, Hiko, etc as well as Gen-

eral stores. SDFPL will also be offering Vachan 

Farm Classics Cow Milk through ecommerce 

platforms such as Amazon and Flipkart. 

Mr Sarda adds, “We firmly believe that every-

one deserves to have access to pure and 

healthy milk. The platforms and stores that we 

have partnered with give us access to the exact 

set of customers who will understand and ap-

preciate this value the Vachan Farm Classics 

brand brings to the table. The response we have 

received to Vachan Farm Classics Cow Milk, 

even before the launch, has been overwhelm-

ing! Our goal is to use this momentum to open 

newer markets for our milk producers and 

evolve into a truly national brand.” 

 

 

Ministry of Cooperation:To strengthen cooperative movement in the country 
JUL 7, 2021 
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he Modi government on Tuesday cre-

ated a separate ministry — Ministry of 

Co-operation — for strengthening coop-

erative movement in the country. A separate 

ministry has been created by PM Narendra 

Modi-led Central Government for realizing the 

vision of ‘Sahkar se Samriddhi’. 

This ministry will provide separate administra-

tive, legal and policy framework for strengthen-

ing cooperative movement in the country. Ac-

cording to reports, a minister in charge for the 

new portfolio may be named on Wednesday. 

PTI reported that the ministry will work to 

streamline processes for ‘ease of doing busi-

ness’; for cooperatives and enable development 

of multi-state cooperatives (MSCS). The crea-

tion of a separate ministry also fulfils the an-

nouncement made by the Finance Minister in 

the Union Budget. 

Sahakar se Samridhi 

Commenting on the development, BJP National 

general Secretary B L Santhosh said that the 

new ministry is created with the motto of ‘Sa-

hakar Se Samruddhi’. 

“A new ministry for “Cooperatives” is created 

with the motto of ‘Sahakar Se Samruddhi’. PM 

@narendramodi first created Jal Shakti ministry 

and now Cooperatives. This will go a long way in 

strengthening rural economy,” he said on Twit-

ter. 

The creation of separate ministry comes just a 

day before Prime Minister Modi is expected to 

expand his cabinet. 

Cabinet expansion 

News agency ANI reported that expansion is 

likely to take place on 8 July. It also said the re-

shuffle and expansion of the union council of 

ministers, the first in the second term of Prime 

Minister , is likely to see record induction of 

members from OBC and SC communities. 

According to ANI, PM Modi is all set to induct 

record representation of OBCs and SCs in the 

new council of ministers. Citing sources, the 

agency said the council of ministers may see 15 

to 20 members from SC and OBC communities 
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“and members from non-dominant smaller 

communities are also likely to find a place”. 

Representation of women will also see an in-

crease. Some reports had also said that Apna 

Dal’s Anupriya Patel may also get a place in the 

Modi cabinet. She comes from UP, which will go 

to polls next year. 

BJP MP Jyotiraditya Scindia and former Assam 

CM Sarabananda Sonowal are also among the 

probables who could be inducted into the cabi-

net. 

 

 

Milk Mantra expects to have a revenue of ₹1,000 crore in 4-5 years 
JUL 7, 2021 

https://dairynews7x7.com/milk-mantra-expects-to-have-a-revenue-of-%e2%82%b91000-crore-in-4-5-years/ 

 
ilk Mantra expects to quadruple its 

revenue in the next four-five years 

to ₹1,000 crore; as it expands across 

eastern India both online and offline, says 

founder Srikumar Misra. 

The Bhubaneswar-headquartered dairy-com-

pany said it suffered distribution disruptions 

and took a hit on sales; during the Covid-19-in-

duced lockdowns this year and in 2020, but it 

kept expanding despite the pandemic. Milk 

Mantra also launched its subscription-based 

app, Daily Moo, and opened 60 Moo Booths—

its tech-enabled; franchisee-operated dairy 

booths that stock dairy goods like milk, curd, 

and its range of artisanal products. Across Bhu-

baneswar, Cuttack, and Kolkata. All of these 

helped the company achieve a 4% growth in 

revenue to ₹236 crore in FY21. And a 10% 

growth in Ebitda as well. This year, it expects to 

cross ₹300 crore in sales. 

The company, which produces and distributes 

milk and milk products under its flagship brand 

Milky Moo, has been exploring acquisition op-

portunities in Kolkata to expand its footprint 

further in the region and wants to set up its 

third processing plant in the city. It currently 

owns two dairy processing plants in Odisha. 

Captive Plant at Kolkata 

“We are looking at having our own plant in Kol-

kata. We’ll acquire an existing plant and refur-

bish it. We raised $10 million recently from U.S. 

International Development Finance Corporation 

(DFC) and… we will be using that to expand our 

capacity,” Misra tells Fortune India. 

For online expansion, it is betting on the Daily 

Moo app, focussed on breakfast deliveries and 

premium, artisanal products; The app saw a 

sharp rise in subscriptions during the pandemic; 

growing multifold to about 10,000 subscribers 

in Bhubaneswar, Cuttack, and Kolkata. Misra 

says the app will be enhancing its breakfast 

portfolio to add milk and cereals in a packaged 

form; and other breakfast foods meant for im-

mediate consumption, like idli and chutney. 

“Over the next 12 months, we will be looking at 

expanding our footprint. We launched in Kol-

kata last month, and over the next two years; 

we will have a wide footprint across key eastern 

Indian cities,” he says. 

The app was piloted early last year, and re-

launched earlier this year. It has grown from 

800 pilot users to more than 5,000 daily deliver-

ies currently. 

Shuffle at the top 

This year, the company promoted COO Sandi-

pan Ghosh as its new MD and CEO. Ghosh and 

recently appointed CFO Biswajit Mishra were 

also inducted into the company’s board. Mean-

while founder Srikumar Misra will be the execu-
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tive chairman, a role that will allow him to de-

cide the “strategic direction of the company”. 

Co-founder Rashima Misra will continue as ex-

ecutive director. 

“We are doing a lot to make Milk Mantra omni-

channel, like with the Daily Moo app. As we 

transform the company into something beyond 

a single channel, single state company, I will 

have strategic oversight,” Srikumar Misra says. 

Ghosh was appointed the company’s COO ear-

lier this year before being elevated to MD and 

CEO. Before Milk Mantra, Ghosh was the com-

mercial and marketing director, Lactalis Group 

India, and has experience working in various 

marketing roles at food brands like Mother 

Dairy, MTR foods, President, and Nutrela. 

Meanwhile, Biswajit Mishra, who joined last 

year, comes with experience in the food indus-

try as well; he was previously at Aussee Oats 

Milling in Sri Lanka. 

Business with a ‘purpose’ 

As it grows, Milk Mantra wants to remain fo-

cussed on its “purpose”, that of solving the 

“trust deficit” between consumers and food, 

and providing fair value to farmers by eliminat-

ing middlemen, says Misra, who founded the 

new-age dairy foods company in 2009 with an 

aim to use technology to disrupt the agri-food 

sector and impact the lives of farmers through 

ethical sourcing. 

“As we scale up, we’re really looking at focus-

sing more on our purpose, because we believe 

that a higher purpose translates to higher 

profit.” 

Bearing that in mind, Milk Mantra is building a 

blockchain platform in partnership with digital 

agriculture solution provider TraceX. Using hy-

per ledger technology, Milk Mantra will lever-

age blockchain to capture data and create rec-

ords of each and every step on the way to its fi-

nal products. For example, the technology will 

help it record when and where the milk it uses 

to create dairy products or sell is sourced from. 

This, says Misra, will enable users to scan a QR 

code on Milk Mantra labels using its app, and 

know everything about the product right down 

to the source of milk, the quality tests it has 

gone through, and more. 

Visible supply chain 

“The entire chain will be visible to you. This is 

going to be the future of food security, nutrition 

management. Milky Moo will be the first food 

brand in the country to give consumers the abil-

ity to scan products and see where it is coming 

from and visibility across the entire value 

chain,” Misra explains. The company, he says, is 

working with the NITI Aayog to build this plat-

form. 

“It could potentially become the de facto food 

and agri value chain blockchain platform for In-

dia,” Misra says, adding the product is ready to 

be tested and piloted with 5,000 farmers in Milk 

Mantra’s network. 

The company, which has been focussed on ethi-

cal sourcing, is also looking to bring more trans-

parency in its financial transactions with farm-

ers. 

For this, it is partnering with USDFC to build a 

digital financial services platform. The platform 

will enable the company to pay all their farmers 

directly using multiple options like digital wal-

lets or bank transfers; as well as create a credit 

identity for them. “Once we’re able to build a fi-

nancial identity or credit identity for the farmer 

and rope in financial partners and banks into 

the ecosystem, farmers can really then have the 

ability to partake in small credit,” Misra adds. 

 

 

 

 

 



Governor appreciates Vijaya Dairy Telangana 
Jul 06, 2021 

http://www.uniindia.com/governor-appreciates-vijaya-dairy-telangana/south/news/2440933.html 

yderabad, Jul 6 (UNI) Governor Dr. 

Tamilisai Soundararajan on Monday 

appreciated the diversified efforts of 

the Vijaya Dairy Telangana in promoting the 

dairy products across the State. 

Lauding the success of the Vijaya Dairy Tel-

angana products, the Governor attributed the 

success to the concerted efforts of the dairy 

farmers, Vijaya Dairy Telangana functionaries 

and the staff, and other stakeholders. 

She called for the establishment of dairy units in 

tribal areas so as to improve their livelihoods 

and promote dairy products. 

Dr Soundararajan asked the Vijaya Dairy author-

ities to establish one Vijaya Dairy Telangana 

outlet, to be run by Raj Bhavan Parivar women, 

at the Raj Bhavan Staff Quarters, here. 

Te Governor was interacting with Vijaya Dairy 

Telangana functionaries after taking a look at 

various products displayed at the Vijaya Dairy 

exhibition at the historic Durbar Hall of the Raj 

Bhavan. 

A Raj Bhavan communique last night said, she 

felicitated the Vijaya Telangana officials for 

their efforts in bringing a turnaround in the 

functioning of the Dairy. 

Secretary to Governor K. Surendra Mohan, sen-

ior functionaries of the Vijaya Dairy Telangana 

and others were present. 

 

From Plate to Plough: India, A land of milk and money 
JUL 5, 2021 

https://dairynews7x7.com/from-plate-to-plough-india-a-land-of-milk-and-money/ 

 
MUL has just raised its milk prices for 

consumers by Rs 2/litre, and this has 

become national news. This increase is 

about 4% of existing prices, and well below the 

increase in consumer price index (CPI), which 

has already crossed the tolerance limit of RBI at 

6%. The dairy farmers say this increase in milk 

prices is not commensurate with the increase in 

their feed and other costs, and it will squeeze 

their profit margins. Amul MD RS Sodhi also 

claims this increase is very meagre and does not 

recover increased cost of logistics and packag-

ing, etc. Yet, the electronic media is debating 

how this will push up CPI and cause inflationary 

pressures, which may compel RBI to change its 

‘accommodative stance’ on monetary policy. 

Milk is the biggest agri commodity 

Milk is an important case study for our overall 

agriculture sector. It is the biggest agri-com-

modity in value terms, bigger than the com-

bined value of paddy (rice), wheat, and sugar-

cane. Also, India is the largest producer of milk 

globally, with an estimated production of 208 

million tonnes in FY2021, way above the US 

(with around 100 million tonnes). The Indian 

dairy sector is dominated by smallholders, with 

an average herd size of 4-5 animals. There is no 

minimum support price (MSP) for milk. Farmers’ 

price for milk is in the nature of a contract be-

tween the company and the farmers. Overall, 

milk price is largely determined by the forces of 

demand and supply. Increasing costs of produc-

tion enter through the supply-side, but the de-

mand-side cannot be ignored. As a result, the 

overall growth in the dairy sector for the last 20 
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years is between 4-5% per annum, lately accel-

erating to 6%. In comparison, cereals have been 

growing at about 1.6% per annum over the 

same period. 

Operation Flood 

It is well known that institutional innovation of 

cooperative model under ‘Operation Flood’ (OF) 

during 1970s, steered by Verghese Kurien, 

transformed this sector. However, even after 

five decades, cooperatives processed only 10% 

of overall milk production. The doors for organ-

ised private sector participation were opened 

partially in 1991 reforms, but fully in 2002-03 

under the leadership of Atal Bihari Vajpayee, 

when the dairy sector was completely de-li-

censed. Milk production recorded a growth rate 

of 4.7% between FY04 and FY14, which in-

creased to 6% between FY15 and FY21. As per 

an NDDB report, the “capacity created by pri-

vate dairy companies in the last 15 years is 

equivalent to the capacity set up by coopera-

tives in over 30 years.” 

Hatsun Agro Products Ltd (HAP), based in Tamil 

Nadu, is the largest private sector dairy com-

pany in India with milk procurement of 32 LLPD 

with about 20 processing plants. HAP dared to 

step into liquid milk marketing back in 1995, 

when cooperatives dominated this market. Cur-

rently, HAP produces an array of value-added 

products, including cheese, ice cream, and curd. 

Several other private dairy companies like Parag 

Milk Foods  Ltd (Maharashtra), Prabhat 

Dairy  (Maharashtra), Heritage Foods Ltd. (Hy-

derabad), Dodla Dairy Ltd (Hyderabad), Ananda 

(Uttar Pradesh), and Nestlè India Ltd procure 

10-20 LLPD of milk. 

Next generation Start ups 

Many start-up “dairypreneurs” have come in 

promising farm-to-home experience of milk. 

Country Delight delivers fresh milk at the con-

sumer’s doorstep and gives you a quality-test-

ing kit at home. 

Stellapps Technologies is working towards digit-

ising the dairy supply-chain in India by enabling 

traceability across the milk supply-chain for 

dairy companies. They have digitalised cattle 

health, milk production, milk procurement, milk 

testing, and cold chain management through In-

ternet of Things (IoT) and sensor-based Smart-

Moo cloud. The company is currently touching 

11.5 million litres of milk every day and impact-

ing 2.6 million farmers and one million cattle in 

about 35,000 Indian villages. 

Indian Grassland and Fodder Research Insti-

tute’s Vision 2050 estimates that India will have 

a green fodder deficit of about 30% by 2030. 

“Hydrogreens”, an agri-tech startup, provides a 

solution to the green fodder deficit through 

their “Kambala”, a hydroponic green fodder 

unit. It allows farmers to grow fresh green fod-

der all year round without soil in a controlled 

environment and limited water resources. It has 

set up more than 130 units across the country 

to overcome green fodder deficit. 

Sexed semen a frontier technology 

Sexed semen technology helps in predetermin-

ing the sex of offspring by sorting X and Y chro-

mosomes from the natural sperm mix. BAIF is 

steering this change by providing quality sexed 

sorted semen from exotic and indigenous cattle 

and buffalo breeds. It has conducted more than 

1,50,000 sorted-semen inseminations with a 

conception rate of 44.3%, and 90% female 

births. 

The upshot of all this is let prices be determined 

by demand-and-supply forces. Focus should be 

on innovations to cut down costs, raise produc-

tivity, ensure food safety, and become globally 

competitive. That will help both the farmers 

and consumers alike. Cooperatives like Amul did 

a great job during OF, and are still doing, but 

with entry of large private sector players, crea-

tivity and competition has increased. 

 

 



Why the dairy sector needs more private players 
July 5, 2021 8:38:49 am 

https://indianexpress.com/article/opinion/columns/why-the-diary-sector-needs-more-private-players-7387923/ 

 
mul has just raised its milk prices for 

consumers by Rs 2/litre and this has 

become national news. This increase 

works out to about 4 per cent of existing prices, 

and is well below the increase in the overall 

consumer price index (CPI) which has already 

crossed the tolerance limit of RBI at 6 per cent. 

For dairy farmers, this increase in milk prices is 

not commensurate to the increase in their feed 

and other costs, and they feel that their margins 

are getting squeezed. Amul’s Managing Direc-

tor, R S Sodhi, also says that this increase is 

meagre as it does not fully cover his increased 

costs of logistics and packaging. Yet, many in 

the media are debating how this will push up 

CPI further, causing inflationary pressures, 

which may soon force the RBI to change its “ac-

commodative stance” on monetary policy. 

Milk is an important case study for our overall 

agriculture sector. First, milk is our biggest agri-

commodity in terms of value, greater than 

paddy (rice), wheat, and sugarcane combined. 

Second, India is the largest producer of milk in 

the world with an estimated production of 

about 208 million tonnes in 2020-21, way above 

its closest competitor, the US, whose milk pro-

duction hovers around 100 million tonnes. 

Third, our dairy sector is dominated by small 

holders with an average herd size of 4-5 ani-

mals. Fourth, and this is important, there is no 

minimum support price (MSP) for milk. It is 

more like a contract between the company and 

the farmers. Thus, the price of milk is largely de-

termined by the overall forces of demand and 

supply. Increasing costs of production enter 

through the supply side, but the demand side 

cannot be ignored. As a result of all this, the 

overall growth in the dairy sector for the last 20 

years has been between 4-5 per cent per an-

num, and lately, it has accelerated to even 6 per 

cent. In comparison, cereals have been growing 

at about 1.6 per cent per annum over the same 

period. 

It is well known that “Operation Flood” (OF) 

that started in the 1970s transformed this sec-

tor. The institutional innovation of a coopera-

tive model, steered by Verghese Kurien, 

changed the structure of this sector. However, 

even after five decades, cooperatives processed 

only 10 per cent of the overall milk production. 

India needed the double-engine force of the or-

ganised private sector to process another 10 

per cent. The doors for the private sector were 

opened partially with the 1991 reforms, but 

fully in 2002-03 under the leadership of Atal Bi-

hari Vajpayee, when the dairy sector was com-

pletely de-licenced. Milk production recorded a 

growth rate of 4.7 per cent between FY 2004 

and FY 2014, which increased to 6 per cent be-

tween FY 2015 and FY 2021. As per an NDDB re-

port, the “capacity created by private dairy 

companies in the last 15 years is equivalent to 

the capacity set up by cooperatives in over 30 

years”. 

Hatsun Agro Products Ltd (HAP), based in Tamil 

Nadu, is the largest private sector dairy com-

pany in India with milk procurement of 32 LLPD 

with about 20 processing plants. HAP dared to 

step into liquid milk marketing back in 1995 

when cooperatives dominated the fluid milk 

market. Currently, HAP produces an array of 

value-added products, including cheese, ice 

cream, and curd. Several other private dairy 
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companies like Parag Milk Foods Ltd (Maharash-

tra), Prabhat Dairy (Maharashtra), Heritage 

Foods Ltd. (Hyderabad), Dodla Dairy Ltd (Hyder-

abad), Ananda (Uttar Pradesh), and Nestlè India 

Ltd can procure 10-20 LLPD of milk. 

Many start-ups “dairypreneurs” have come in 

promising a farm-to-home experience of milk. 

Country Delight is one such company that deliv-

ers fresh milk at the consumer’s doorstep and 

gives quality testing kits at home. Stellapps 

Technologies is working towards digitising the 

dairy supply chain in India by enabling traceabil-

ity across the milk supply chain for dairy compa-

nies. They have digitised cattle health, milk pro-

duction, milk procurement, milk testing, and 

cold chain management through the Internet of 

Things (IoT) and sensor-based SmartMoo™ 

cloud. The company is currently touching 11.5 

million litres of milk every day and impacting 

2.6 million farmers, and one million cattle in 

about 35,000 Indian villages. 

The Indian Grassland and Fodder Research Insti-

tute — Vision 2050 estimates that India will 

have a green fodder deficit of about 30 per cent 

by 2030. “Hydrogreens”, an agri-tech startup 

provides solutions to the green fodder deficit 

through their “Kambala”, a hydroponic green 

fodder unit. It allows farmers to grow fresh 

green fodder year-round without soil in a con-

trolled environment and with limited water re-

sources. More than 130 units have been in-

stalled across the country to overcome the 

green fodder deficit in a cost-effective way. 

Sexed semen technology helps in predetermin-

ing the sex of offspring by sorting X and Y chro-

mosomes from the natural sperm mix. This can 

solve the problem of unwanted bulls on Indian 

roads. Although the current cost of sexed 

sorted semen is high, Maharashtra has taken a 

bold step in subsidising it for artificial insemina-

tion. The BAIF Development Research Founda-

tion is steering this change. Starting in 2018 

with their lab, they provide quality sexed sorted 

semen from exotic and indigenous cattle and 

buffalo breeds. A “Cattle Development Pro-

gramme” run by BAIF has conducted more than 

1,50,000 sorted semen inseminations with a 

conception rate of 44.3 per cent, and 90 per 

cent female births have been recorded. 

The upshot of all this is that let prices be deter-

mined by market forces, with marginal support 

from the government or cooperatives in times 

of extreme. The major focus should be on inno-

vations to cut down costs, raise productivity, 

ensure food safety, and be globally competitive. 

That will help both farmers and consumers 

alike. The cooperatives did a great job during 

OF, and are still doing that, but the private sec-

tor entering this sector in a big way has opened 

the gates of creativity and competition. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Pride of Cows launches Fresh Farm Fat free milk at Rs 120 per liter 
JUL 4, 2021 

https://dairynews7x7.com/pride-of-cows-launches-fresh-farm-fat-free-milk-at-rs-120-per-liter/ 

 
arag Milk Foods Ltd, a leading dairy 

FMCG company, with reputed brands 

such as Gowardhan, Go, Pride of Cows 

and Avvatar, forayed into the fat free milk vari-

ant under their premium milk brand Pride of 

Cows. 

The company plans on expanding their Bha-

gyalakshmi Dairy Farm, which supplies milk ex-

clusively under ‘Pride of Cows’ brand, to more 

than 15,000 cows by 2026 and is therefore ex-

panding the portfolio under this brand to create 

market for increased milk being produced.    

The fat free milk will be in its purest form with 

the fats removed, which will be produced and 

packed in one of the most technologically ad-

vanced dairy farms in India. The result is the 

milk will be highly nutritious, fresh and unadul-

terated. 

The milk promises to be tastier and full of natu-

ral goodness without the burden of milk fats. 

Furthermore, the product will be adulteration 

free, untouched by human hands and will be 

delivered fresh through the company’s farm-to-

home business model. With this launch the 

company aims to provide alternative to con-

sumers seeking all the goodness of Pride of 

Cows without fats. 

Devendra Shah, chairman, Parag Milk Foods 

Ltd., said, “Parag Milk Foods has been a leader 

in the premium milk segment for a decade now. 

With the launch of fat free milk, we are expand-

ing our portfolio under the Pride of Cows brand 

which is targeted towards a niche audience. The 

dairy industry is evolving at a rapid pace and 

consumers too are getting more inclined to-

wards building immunity and want to know the 

source of their products as well as looking at 

options like less fats. Considering this growing 

need, our Pride of cows Fat-free milk that will 

be delivered through the existing subscription 

model fresh from the farm directly to our cus-

tomers at their doorstep every day. To cater to 

the growing consumer demand for safe, nutri-

tious, natural and premium dairy products, we 

will be increasing our milk production capacity 

to 2,00,000 liters by 2026.” 

Akshali Shah, senior vice president- strategy, 

sales and marketing, Parag Milk Foods Ltd., 

said, “The functional benefits of value added 

products have been gaining a lot of prominence 

in the Indian market. Our new fat free milk is an 

extension of our premium milk brand Pride of 

Cows and a step further to make Pride of Cows 

national brand after addition of Curd and single-

origin Ghee under the portfolio.” 

“Today’s consumers are more technologically 

equipped and digital savvy. This transition to-

wards the online world has been driving the 

overall consumer experience. For the same, we 

will be marketing our new product through a 

digital first strategy where we will be introduc-

ing it on all relevant social media platforms. To 

further increase consumer awareness we will be 

launching a full-fledged influencer marketing 

campaign which will consist of fitness enthusi-

asts and health influencers,” she added. 

The product will be available in Mumbai, Pune 

Surat and Delhi. It is priced at Rs 120 per liter in 

Mumbai, Pune and Surat. In Delhi, it is priced at 

Rs 140 per liter. 
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Maharashtra: Farmers Continue to Sell Milk at Lower Rates Despite Minister’s Assurance 
04 Jul 2021 

https://www.newsclick.in/maharashtra-farmers-continue-sell-milk-lower-rates-despite-ministers-assurance 

 
en days after an assurance was given to 

the dairy farmers stating that the milk 

rates will be restored to the pre-lock-

down scale, there has been no action to this ef-

fect, which has irked the farmers in the state.  

Dairy Development Minister Sunil Kedar, in a 

high-level meeting held on June 25, had assured 

the farmers that the rates will be raised. Mean-

while, farmers say that they are being looted by 

the cartel of dairy owners and directors. 

"We were told that the milk rates per litre 

would be restored to Rs 35 to 38, as were dur-

ing the pre-lockdown times. This was supposed 

to happen immediately. But 10 days have 

passed and nothing has changed. Farmers are 

still selling milk for Rs 20 to 24 per litre. This 

means that the government doesn't wish to 

help the farmers and go against private dairies," 

said Ajit Navale, All India Kisan Sabha's state 

general secretary.  

On June 16, more than 23 districts of Maharash-

tra saw protests by dairy farmers. The 

state  produces 1 cr 40 lakh litres of milk per 

day out of which 40 lakh litres go to the milk 

processing and dependent industries (like 

sweets manufacturers). There are about 60 lakh 

dairy farmers, 40 lakh out of which deal with 

private or cooperative dairies. 

As a statewide lockdown was announced on 

April 14, the farmers in the state have been sell-

ing the milk at merely Rs 20-24 per litre to the 

private dairy owners since then. The lowering of 

rates was said to be due to a slump in the de-

mand following the closure of the restaurants.  

"But in reality,  the demand by the restaurants 

is not big enough to impact the rates in such a 

way. Household consumption has continued, 

which claims the largest share in total milk con-

sumption. There is no evidence based on which 

to say that household consumption has gone 

down," said Kisan Gujar, president of AIKS Ma-

harashtra.  

In the meeting, the minister had also assured 

the farmers that a new FRP (fair and remunera-

tive price) law for milk is being contemplated, 

bringing the entire -- cooperatives and private -- 

industry under it so that the milk rates can be 

maintained. "We can understand that bringing 

in such a law can't happen immediately. But the 

government should first take action against the 

private dairies who are refusing to pay as per 

the instructions," said Dr Navale.  

As part of a drive by the AIKS, CPI(M) MLA 

Vinod Nikole has appealed to the MLAs and 

MLCs in state to raise this issue during the legis-

lative session starting from July 5. "The session 

is for just two days. But I will raise the issue in 

the house as well as protest on the steps of the 

building. Some MLAs will meet all the senior 

ministers as well as the opposition leaders. Gov-

ernment has to keep its word and restore the 

rates back to pre-lockdown scale,” said Nikole. 
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Amul grew by 2% to become a Rs 53000 Crore brand despite Covid-19 
JUL 4, 2021 

https://dairynews7x7.com/amul-grew-by-2-to-become-a-rs-53000-crore-brand-despite-covid-19/ 

 
mul brand did a cumulative turnover of 

Rs 53000 Crores as within Gujarat 

some business is billed directly by a 

few Unions. 

The total turnover of GCMMF, which markets 

dairy products under Amul brand, grew 2 per-

cent to Rs 39,200 crore; despite the COVID-19 

pandemic; its Managing Director R S Sodhi said 

on Sunday. Gujarat Co-operative Milk Market-

ing Federation Ltd (GCMMF) had posted a 17 

per cent jump in revenue during the financial 

year 2019-20 to Rs 38,550 crore. In an interview 

with PTI, Sodhi said the growth slowed down 

during the last fiscal but he expects sales to 

bounce back in the current financial year 2021-

22. “We achieved two per cent growth in turno-

ver during the last fiscal year to Rs 39,200 

crore,” Sodhi told PTI. 

However, he highlighted that the turnover of its 

branded-consumer-products like fresh milk, 

cheese, curd, butter milk and paneer increased 

8.5-9 percent. 

Ice cream business hit badly 

Sodhi said sales of ice cream were down 35 per 

cent last fiscal mainly because of the nation-

wide lockdown during summer. He added that 

the commodity business of products like 

skimmed milk powder (SMP) was also im-

pacted.The household consumption of milk and 

other dairy products remained strong but the 

demand from hotels, restaurants and cafeterias 

(HoReCA segment) was severly affected, he 

said. 

Double Digit growth expected this fiscal 

“We expect to return to higher double-digit 

growth during the current financial year,” Sodhi 

said.The cooperative sells 150 lakh litres of milk 

per day; of which, Gujarat contributes around 

60 lakh litres, Delhi-NCR 35 lakh litres and Ma-

harashtra 20 lakh litres, he added. It also sells 

milk in Punjab, Uttar Pradesh and Kol-

kata.GCMMF has an installed processing capac-

ity of 360 lakh litre per day. 

Rates increase after 1.5 years 

Recently, GCMMF hiked milk prices of Amul by 

Rs 2 per litre across India from July 1 due to an 

increase in input costs. Rates have been in-

creased after one and a half years. As a policy, 

GCMMF passes on almost 80 paise of every ru-

pee paid by consumers for milk and milk prod-

ucts to the milk producers.The price revision 

would help in sustaining remunerative milk 

prices to its milk producers and to encourage 

them for higher milk production, it added. 
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Parag Milk Foods expands Pride of Cows brand portfolio, launches fat free milk 
Saturday, 03 July, 2021, 08 : 00 AM [IST] 

http://www.fnbnews.com/Top-News/parag-milk-foods-expands-pride-of-cows-brand-portfolio-launches-fat-free-

milk-64479 

arag Milk Foods Ltd, a leading dairy 

FMCG company, with reputed brands 

such as Gowardhan, Go, Pride of Cows 

and Avvatar, forayed into the fat free milk vari-

ant under their premium milk brand Pride of 

Cows. 

The company plans on expanding their Bha-

gyalakshmi Dairy Farm, which supplies milk ex-

clusively under ‘Pride of Cows’ brand, to more 

than 15,000 cows by 2026 and is therefore ex-

panding the portfolio under this brand to create 

market for increased milk being produced.    

The fat free milk will be in its purest form with 

the fats removed, which will be produced and 

packed in one of the most technologically ad-

vanced dairy farms in India. The result is the 

milk will be highly nutritious, fresh and unadul-

terated. 

The milk promises to be tastier and full of natu-

ral goodness without the burden of milk fats. 

Furthermore, the product will be adulteration 

free, untouched by human hands and will be 

delivered fresh through the company’s farm-to-

home business model. With this launch the 

company aims to provide alternative to con-

sumers seeking all the goodness of Pride of 

Cows without fats. 

Devendra Shah, chairman, Parag Milk Foods 

Ltd., said, “Parag Milk Foods has been a leader 

in the premium milk segment for a decade now. 

With the launch of fat free milk, we are expand-

ing our portfolio under the Pride of Cows brand 

which is targeted towards a niche audience. The 

dairy industry is evolving at a rapid pace and 

consumers too are getting more inclined to-

wards building immunity and want to know the 

source of their products as well as looking at 

options like less fats. Considering this growing 

need, our Pride of cows Fat-free milk that will 

be delivered through the existing subscription 

model fresh from the farm directly to our cus-

tomers at their doorstep every day. To cater to 

the growing consumer demand for safe, nutri-

tious, natural and premium dairy products, we 

will be increasing our milk production capacity 

to 2,00,000 liters by 2026.” 

Akshali Shah, senior vice president- strategy, 

sales and marketing, Parag Milk Foods Ltd., 

said, “The functional benefits of value added 

products have been gaining a lot of prominence 

in the Indian market. Our new fat free milk is an 

extension of our premium milk brand Pride of 

Cows and a step further to make Pride of Cows 

national brand after addition of Curd and single-

origin Ghee under the portfolio.” 

“Today’s consumers are more technologically 

equipped and digital savvy. This transition to-

wards the online world has been driving the 

overall consumer experience. For the same, we 

will be marketing our new product through a 

digital first strategy where we will be introduc-

ing it on all relevant social media platforms. To 

further increase consumer awareness we will be 

launching a full-fledged influencer marketing 

campaign which will consist of fitness enthusi-

asts and health influencers,” she added. 

The product will be available in Mumbai, Pune 

Surat and Delhi. It is priced at Rs 120 per liter in 

Mumbai, Pune and Surat. In Delhi, it is priced at 

Rs 140 per liter. 
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Karimnagar Dairy goes hip with protein drinks 
03rd July 2021 08:44 AM  

https://www.newindianexpress.com/states/telangana/2021/jul/03/karimnagar-dairy-goes-hip-with-protein-

drinks-2324705.html 

 
ARIMNAGAR: Karimnagar Dairy is com-

peting with other companies that pro-

duce milk products with its newly 

launched protein energy drink and other prod-

ucts with various flavours. Currently, it is pro-

curing a record two lakh litres of milk per day.  

Soon, a three lakh litre capacity unit will come 

up in the district. 

Karimnagar Dairy or Karimnagar Milk Producer 

Company Limited (KMPCL) has launched Nutri-

whey, a protein energy drink, in mango and ly-

chee flavours, along with vanilla flavoured milk. 

The company has come up with over 10 varie-

ties of milk-based products. 

Telangana State Planning Board vice-chairman B 

Vinod Kumar, who launched the protein energy 

drink here on Friday, said there was plenty of 

market for milk and milk products in Hydera-

bad, but farmers of Telangana were unable to 

capture it, thus making neighbouring States 

such as Karnataka, Andhra Pradesh and Gujarat 

sell their milk in Telangana. He appreciated Ka-

rimnagar Dairy for producing good nutritional 

supplements. 

According to KMPCL chairman Ch Rajeshwar 

Rao, presently, the company sells about 2 lakh 

litres of milk per day.  

Apart from this, Karimnagar Dairy is set to inau-

gurate soon a state-of-the-art modern mega 

dairy project of 3 lakh litre capacity in Thimma-

pur. 

 

 

Department of Health investigating illegal sale of raw milk 
Friday, July 2nd 2021, 

https://www.kitv.com/story/44235303/department-of-health-investigating-illegal-sale-of-raw-milk 

 
awai'i Department of Health Food 

Safety Branch inspectors are issuing 

cease and desist notices to stores who 

are illegally selling unpasteurized goat milk. 

DOH reports that an embargo on raw milk prod-

ucts, which are not safe for drinking, is now in 

effect. 

Pet stores or other retailers that sells raw milk 

must remove the product and destroy or return 

it to their supplier. DOH says seizure and fines 

can go up to $10,000 per day for those who 

don't comply. 

As of July 1, nearly 20 O'ahu pet stores sell un-

pasteurized goat milk.  

Under law, only Grade A pasteurized milk and 

milk products may be sold.  
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DOH says drinking raw milk is unsafe because it 

can lead to serious illnesses, hospitalizations 

and even death.  

“The goat milk is being advertised as ‘pet food,’ 

but the sale of any form of raw fluid milk is a 

risk to public health because it is easily diverted 

for human consumption,” said Peter Oshiro, 

chief of the Food Safety Branch. “There are 

many in our community that mistakenly believe 

that drinking raw milk is healthy, but this is 

simply untrue.”  

 

 

UP witnesses significant growth in milk production 
 Fri, Jul 02 2021 01:10:07 PM 

https://www.daijiworld.com/news/newsDisplay?newsID=849183 

ucknow, Jul 2 (IANS): Uttar Pradesh has 

witnessed a significant growth in dairy 

units and milk production over the past 

four years. 

Six large investors, including Amul, have in-

vested Rs 172 crore in setting up dairy plants. 

According to the government spokesman, seven 

dairy plants are in the process of being set up 

while 15 investors have offered to set up units. 

Uttar Pradesh is the largest milk producing state 

in the country and accounts for more than 17 

per cent of the milk production in India. 

The spokesman said: "In 2016-17, UP produced 

277.69 lakh tonnes of milk which has increased 

to 318.63 lakh tonnes in 2020-21. The govern-

ment has started setting up greenfield dairies to 

boost production. 

"These are being set up at Kanpur, Lucknow, Va-

ranasi, Meerut, Bareilly, Kannauj, Gorakhpur, Fi-

rozabad, Ayodhya and Moradabad. Four old 

dairies in Jhansi, Noida, Aligarh and Prayagraj 

are being upgraded." 

To promote cattle rearing and milk production, 

the state has started Gokul Awards and 

Nandbaba Awards. 

These are given to the highest producer of milk 

from indigenous cows. The government has 

given credit cards to 12 lakh milk farmers in the 

state. 

 

Milk and dairy industry in UP is becoming a source of employment in villages 
Jul 01, 2021 

http://www.uniindia.com/~/milk-and-dairy-industry-in-up-is-becoming-a-source-of-employment-in-vil-

lages/States/news/2437096.html 

ucknow, Jul 1 (UNI) The milk and dairy 

industry in Uttar Pradesh is fast chang-

ing for the good and several big dairy 

and milk product companies have shown inter-

est in setting up their own dairies in the state. 

In the last four years under Yogi Adityanath gov-

ernment, six big investors, including Amul, have 

set up their dairy plants by investing Rs 172 

crore. As many as seven dairy plants are in the 

process of being set up. Apart from this, 15 in-

vestors have offered to set up their units. 
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he hike in the price of milk sold by Verka 

in Punjab, a subsidiary of Milkfed, by Rs 

2 from Thursday may distress the com-

mon man, however, milk producers rue that a 

hike of at least Rs 5 was needed to help dairy 

farmers sustain in the wake of skyrocketing pro-

duction costs. 

Gujarat Cooperative Milk Marketing Federation 

(GCMMF), which markets milk and other dairy 

products under the Amul brand, had on 

Wednesday increased milk prices by Rs 2 per li-

tre across India citing an increase in input costs. 

Sources say the milk producers had demanded 

an immediate hike of Rs 5 but the cooperative 

minister affected a hike of Rs 20 per kg of milk 

fat to soften the blow of inflation and the in-

creasing cost of production for the state’s milk 

producers. 

Farmers say staying in the business has become 

extremely difficult as the cost of production has 

increased by up to 60 per cent thus breaking 

the back of a once robust allied sector of agri-

culture. 

Dairy farmers say that up to 75 per cent of the 

cost of production comprises the feed for the 

animals. “Owing to the export of soybean and 

the resulting shortage in the country, the cost 

has gone up to Rs 6,900 from Rs 3,200 per quin-

tal in winter. Due to Covid-19, the crop produc-

tion has also suffered adding to the hike in 

prices,” they said. 

“If not the protein-rich soybean, the cost of desi 

‘Sarson Di Khall’ (mustard cakes) has also in-

creased from Rs 1,600 to 1,800 to now Rs 3,200, 

which was our second-best option.” 

Next comes cottonseed feed which has also 

gone way out of the reach of struggling dairy 

farmers to Rs 5,000 per quintal from Rs 3,200. 

“If the milk prices are hiked by at least Rs 6 only 

then will the dairy farmers earn Rs 4. With a Rs 

2 hike, the farmers will get Rs 1 or at the most 

Rs 1 and 25 paisa only,” said Daljit Singh Sadal-

pura, President, Progressive Farmers Associa-

tion. 

Dairy farmers are being forced to invest out of 

their own pocket and the sector is not sustaina-

ble anymore for many. Some are forced to sell 

their animals, he lamented. 

“People must understand that to get the supply 

of unadulterated good quality milk, they will 

have to pay the cost also or else only adulter-

ated milk will be available in the market at low 

cost," he added. 

Sadalpura further explained that dairy farmers 

incur cost on diesel needed for tractors, milking 

machines and gensets etc. for a farm size of 

about 100 cows, four tractors function all day 

consuming at least 100 litres of diesel besides 

hike in scantily available labour costs. The per-

acre cost of corn was Rs 30,000 last year but it 

has now gone up to more than Rs 40,000 this 

year. 

The Rs 2 hike has come effectively after only 

five years. Price was hiked slightly before Covid 

struck. Shutting down of private plants has led 

to no production of milk powder. Milk con-

sumption went down as no weddings were al-

lowed, restaurants were shut, said Singh. “If co-

operatives die, the dairy sector will also die as it 

is surviving only because the cooperatives pay 

the farmers up to 85 per cent of the costs.” 
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Cooperation Minister of Punjab, Sukhjinder 

Randhawa said that Milkfed Punjab has always 

stood by the dairy farmers during the time of 

the Covid epidemic when some private buyers 

had stopped buying milk and others had re-

duced the price of milk. Milkfed, despite its lim-

ited resources, not only procured the entire 

milk but also did not reduce the price of milk, 

he said. 

MD Milkfed Kamaldeep Singh Sangha said that 

the recent increase in the prices of diesel and 

petrol as well as the sharp rise in the prices of 

raw materials used in animal feed such as soy-

beans, husks, sorghum etc are likely to reduce 

the profits of milk producers. As a result, the 

decision taken by the Cooperation Minister to 

increase the price of milk by Rs 20 per kg fat to 

improve the economic condition of 2.5 lakh milk 

producers affiliated with Milkfed would benefit 

the existing milk producers. 

 

 

Amul hikes milk prices by Rs 2 due to high packaging and logistics costs 
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ifferent categories of milk sold under 

the Amul brand will become costlier by 

Rs 2 per litre from July 1. The GCMMF , 

which markets and sells different categories of 

milk and other products under the Amul brand, 

said that it has raised milk prices by Rs 2 per li-

tre across India. 

The dairy cooperative cited higher input costs 

as the reason behind the milk price hike. It said 

the hike will be applicable across all cities where 

Amul sells its fresh milk. 

Revised prices Amul from July 1 in Delhi Market 

After the hike, the price of Amul Gold will be Rs 

29 for 500 ml, while Amul Tara will cost Rs 23 

per 500 ml and Amul Shakti will be available at 

Rs 26 per 500 ml. The Rs 2 per litre hike trans-

lates to a 4 per cent increase in MRP, said 

GCMMF, adding that it is much lower than the 

average food inflation. 

GCMMF added that the price hike across the 

different categories of milk products comes af-

ter a gap of 1.5 years. 

HIGHER INPUT COSTS 

The company cited higher input costs as the 

reason behind the price hikes across its differ-

ent milk brands. It said input costs have in-

creased on account of higher transportation 

charges, packaging and logistics. 

Not just milk but the prices of many FMCG 

products has increased due to higher input 

costs. Products such as edible oil, soap, tea and 

even packaged food grains have increased as a 

result of higher inflation. 

Meanwhile, transportation charges have also 

gone up due to record high fuel prices. 

“It is worthwhile to note that in the last 1.5 

years Amul has not made any price revision in 

its fresh milk category. Since then, due to a rise 

in costs of energy, packaging, logistics, the over-

all cost of operation has increased,” GCMMF 

said. 

“Considering the rise in input costs, our mem-

ber unions have also increased farmers’ price in 

the range of Rs 45 to Rs 50 per kg which is more 

than 6 per cent over the previous year. Amul as 

a policy passes on almost 80 paise of every ru-
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pee paid by consumers for milk and milk prod-

ucts to the milk producers. The price revision 

shall help in sustaining remunerative milk prices 

to our milk producers and to encourage them 

for higher milk production.” 

 

 

KMF slashes prices of dairy commodities like SMP, Butter and ghee 
JUL 1, 2021 
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n some good news for KMF (Karnataka Milk 

Federation) consumers, the Milk body has 

reduced the price of some of the premier 

products of its famous Nandini Milk brand. 

Accordingly, the price of Nandini Ghee has been 

reduced from Rs.470 to Rs.450 a kg, a Reduc-

tion of Rs.20 a kg. Likewise, the price of Butter, 

which was sold at Rs.440 a kg, has been re-

duced to Rs.420 a kg and that of skimmed milk 

powder from Rs.300 to Rs.270 a kg. 

The KMF has appealed the public to make use 

of this opportunity. This reduction in prices is 

partly because of huge stocks of SMP and but-

ter lying with the Federation. KMF made record 

procurement of milk during second wave of 

pandemic and converted that into SMP and But-

ter. 

It may be mentioned here that KMF had  also 

reduced the price of some of its products when 

the deadly COVID-19 pandemic broke out last 

year.  

Besides, it had also offered cheese for free on 

purchase of Nandini  Paneer. 

 

 

Cattle identification through facial recognition using muzzle printing 
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ffco Tokyo is digitizing its cattle insurance 

by deploying an artificial intelligence-pow-

ered digital tag developed by Dvara E-Dairy 

Solutions. TOI had reported in March 2021 how 

the new biometric technology for livestock 

could widen the scope of cattle insurance by 

solving the problem of cattle identity. 

Muzzle images of the cattle are collected 

through the Surabhi mobile application and 

stored in hi-resolution images as a unique digi-

tal identity. Dvara will assist Iffco Tokyo General 

Insurance Company Limited in digital transfor-

mation from the existing cattle identity solu-

tions. 

The artificial intelligence-driven mobile applica-

tion of Dvara E-Dairy captures muzzle images 

with the mobile phone, compares the cattle’s 

unique digital identity stored in a secured cloud 

server, and retrieves the results at the click of a 
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button in less than 60 seconds. 

Conventional methods like polyurethane ear 

tags (PU ear tags) can be easily tampered with 

and are prone to duplication and fraud. Also, In-

jectable Radio Frequency Identification ( RFID) 

tags are expensive and require specialized skills. 

On the other hand, muzzle printing or nose 

printing is a unique identifier because it per-

ceives patchy traits on the muzzle of cattle, just 

like human fingerprints. 

The grooves, valleys, and beads structures, cat-

tle muzzle prints have discriminative features, 

making them unique. Surabhi e-Tag captures 

these features and stores them in a secure, 

tamper-proof environment and can significantly 

improve the penetration of cattle insurance. 

“Lack of tamper-proof, scalable, unique digital 

identity of cattle is one of the key reasons for 

moral hazard, resulting in a higher loss ratio for 

cattle insurers. Using advanced AI and ML tech-

nologies, the critical challenge of improving the 

quality of images at the time of image capturing 

is mitigated. We are excited to launch a pilot 

with IFFCO Tokio General Insurance. ” said Ravi. 

K.A, Founder & CEO, Dvara E-Dairy Solutions. 

Subrata Mondal, EVP – Underwriting, IFFCO 

Tokio General Insurance, said, “We were explor-

ing a reliable cattle identity process that can be 

stored digitally and can be accessed anytime. 

We are happy to partner with Dvara E-Diary to 

launch Surabhi e-Tag that accurately captures 

muzzle images.” 

According to Dvara, India has the largest cattle 

population of 300 million. Only 4% of these cat-

tle are insured while 6-8% are funded by lend-

ing institutions. 
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oneycontrol, India’s leading financial 

news digital platform and 

CommsCredible, an integrated com-

munications consultancy, have come together 

to partner with Grant Thornton Bharat, one of 

the largest fully integrated Assurance, Tax & Ad-

visory firms in India, to launch Faces of Vibrant 

Bharat (FoVB), an initiative that tells stories of 

organisations making an impact on India’s social 

fabric with their work at the grassroot level. 

Balancing quality and profitability by collaborat-

ing effectively with the farmers, Gyan Dairy has 

established a business model thriving in the 

heartland of India – Uttar Pradesh. “Our busi-

ness gives us an opportunity to touch many 

lives in this part of the country. So, we thought 

of creating value for them,” said Jai Agarwal, 

Managing Director. 

Launched in 2007, the company’s dairy business 

has today grown to INR 908 crore partnering 

with small farmers. With a network of over 

100,000 daily farmers from around 2,500 vil-

lages, the company supplies products to over 

150,000 households through 500+ distributors 

and 40,000+ retailers. Gyan Dairy aims to be-

come the most loved brand in India by 2025. 

“The growing demand and acceptance from the 

customers have enabled us to target over INR 

1000 crore turnover this year. We plan to reach 

out to the customer with innovative and unique 

additions,” said Agarwal. The company has con-

sistently recorded over 40% year-on-year 

growth over the last three to four years. 
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Farmers have been an important stakeholder 

for the company. Gyan’s operational strategy 

focuses on reaching out directly to the rural 

milk producer and creating a remunerative mar-

ket for them. The company also meets their 

technical needs by improving their skills and 

knowledge. 

For this, it launched Gyan Choupal in 2018, a 

platform that keeps the milk producers abreast 

of the latest policies and programmes of the 

company apart from sharing modern animal 

husbandry practices. The company also created 

a separate group company SP Lab Pvt. Ltd., 

which owns Gyandhara, a brand that caters to 

the nutritional needs of cattle owned by milk 

producers. The company has been constantly 

innovating to provide high-quality feed through 

its well-structured R&D initiatives. 

Sharing his advice for the budding entrepre-

neurs, Mr Agarwal said the key is to be persis-

tent and ensure you set high quality standards. 

“India is now becoming a high-quality market. If 

you have the right quality and ethics, you will 

be successful.”What made Agarwal a Face of Vi-

brant Bharat? 

“Uttar Pradesh is one of the top milk producing 

states in India. While the dairy industry has 

evolved over the years to include an array of 

products such as butter, paneer, ghee, the qual-

ity and safety of milk still remains a concern. 

Gyan Dairy offers the right infrastructure and 

procurement system for the small dairy farmers 

in India. Their focus on reaching out directly to 

the rural milk producer, creating a remunera-

tive market and also meeting their technical 

needs, will pave the way forward for an industry 

that thrives on quality and farmer’s trust,” 

said Padmanand V, Partner, Public Sector Advi-

sory, Grant Thornton Bharat. 

“Starting in 2007, Gyan Dairy has steadily risen 

to become the biggest private dairy in Uttar 

Pradesh. To achieve this feat in an agrarian 

state speaks volume of their entrepreneurial 

ability, and the quality delivered to the end con-

sumer. It’s one of India’s shining regional suc-

cess stories, and stands out for the sector and 

the state in which it has created a mark, with its 

quality play,” said Aman Dhall, Founder of 

CommsCredible. 
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atsun Agro Product Ltd. (HAP), India’s 

leading private sector dairy company, 

has introduced ‘Arokya’ Paneer, a de-

lectable new addition to its wide dairy product 

portfolio. 

‘Arokya’ Paneer is made using fresh milk 

sourced directly from farmers and natural 

lemon. The product will suit consumers who 

prefer superior quality products that are made 

in a world-class hygienic environment. 

Hatsun Agro Product Ltd. has always taken 

pride in pioneering healthy dairy products. 

‘Arokya’ Paneer will meet the growing prefer-

ence among consumers for natural and fresh 

Paneer made by traditional process using 

lemon. Arokya Paneer will be a unique offering 

as it uses lemon juice to curdle milk the tradi-

tional way which ensures the texture of Paneer 
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remains soft that makes it suitable for preparing 

various dishes. 

Arokya Brand 

According to RG Chandramogan, Chairman, Hat-

sun Agro Product Ltd., “Arokya” brand is synon-

ymous with high quality milk and curd and is 

preferred brand among lakhs of consumers. 

Arokya Paneer is an important brand extension 

in our dairy product segment.” 

Arokya Paneer will be launched in Tamil Nadu, 

Karnataka, Andhra Pradesh, Telangana, Goa, 

Maharashtra and Pondicherry. The product is 

available in 200 gram pack and is priced at Rs. 

100/-. 

With natural ingredients and hygienic packaging 

of Arokya Paneer, consumers can experience 

tasty, healthy, and nutritious Paneer recipes at 

the comfort of their home. 

About HAP 

Hatsun Agro Product Ltd. (HAP) is a leading pri-

vate sector dairy player in India. HAP procures 

milk from select fine quality cattle collected di-

rectly from around 4,00,000 farmers, chosen 

with care. HAP follows quality standards certi-

fied by the prestigious ISO 22000. 

HAP’s portfolio includes: Arun Icecreams – 

South India’s leading ice cream brand, Arokya 

Milk – the country’s largest private sector milk 

brand, Hatsun Dairy Products – a rapidly grow-

ing, wide portfolio brand of dairy products, 

Ibaco – Premium chain of ice cream outlets ena-

bling consumers create their own ice cream 

sundaes, Oyalo – New brand offering from Hat-

sun that dishes out delicious pizzas & Santosa – 

a fast growing cattle feed brand. HAP’s products 

are exported to 38 countries around the world. 
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lant-based beverages is a subject of ris-

ing popularity and innovation globally. 

Such products deliver sensory experi-

ences that match the taste profile of mass-con-

sumed beverages, allowing consumers to ac-

cept and make a shift toward plant-based bev-

erages more easily. 

Technological innovation, in addition to in-

creased investments and partnerships, is also 

helping to scale up the availability and accessi-

bility of plant-based beverages. 

Currently, the landscape for plant-based bever-

ages is not just populated by start-ups but also 

by mainstream companies responding to the 

consumer demand and finding innovative ways 

to deliver more of what consumers want. 

The ongoing pandemic has alerted people to 

the current climate crisis even further. The need 

to change our consumption patterns across 

board has become indispensable and has fur-

ther accelerated the adoption of plant-based of-

ferings as consumers have become more aware 

and health-conscious. 

As a result, there has been an increased de-

mand for plant-based alternatives including 

mock meat. 

The opportunity in this sector 

Dairy has been an important part of our food 

system in India for several centuries. Similarly, 

plant-based beverages like coconut and almond 

have been used for a very long time. Both dairy 

and plant-based alternatives can very well co-

exist as they are catering to a wide array of con-

sumers whose preferences are different. 
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Multinationals like Danone and Nestle who are 

massive in the Dairy segment, have recently piv-

oted towards plant-based alternatives to ad-

dress the growing demand from the consumers. 

India has committed to going carbon neutral. 

Adoption of plant-based nutrition can be the 

single most effective way to achieve the goal as 

our food system is responsible for a large por-

tion of greenhouse emissions. 

Also, it has been observed that the global popu-

lation is expected to reach 10 billion in the next 

few decades. The current food system cannot 

cater to the growing need as it requires a huge 

amount of land and resources, which also con-

tribute to climate change. Plant-based nutrition 

requires less space, less energy, and fewer re-

sources in comparison to traditional animal-

based products. 

Only Earth, a new entrant in this category has 

been sharing anecdotes on how a lifestyle shift 

and what you consume can have an impact on 

the environment. It further reiterates that 

plant-based alternatives are not only for con-

sumers who have shifted to veganism but also, 

in general, have a large impact on our planet. 

There is also a big misconception of how plant-

based beverages don’t have alternative uses. 

This question has been answered and verified 

through social influencers and vegan chefs who 

are often seen using almond/oats beverages in 

several recipes, including in their coffee/tea. 

Lastly, a fact that may be unknown to many, 

plant-based beverages have a higher shelf life 

and even when opened can be used up to 10 

days. This is a great benefit, especially for a 

country where temperatures are between hot 

and moderate. 

Concerns and threats 

With every new category, comes challenges 

that start with pricing. In India, milk has been 

part of every tradition and culture. The plant-

based category can never compete with that. 

We stand as an alternative for those who want 

to choose something lighter and easier on their 

stomach. Very much like how today we find al-

ternatives to regular flour, to make baking 

healthier. As the plant-based industry is at its 

nascent stage, prices are high. However, as the 

category grows larger volumes will allow for ef-

ficiencies of scale and eventually lower prices. 

However, there are inexpensive ways to make 

plant-based beverages at home as well. 

Every consumer must choose the right product 

for themselves and their diet. Some questions 

have been raised about allergies associated 

with plant-based ingredients, such as soy and 

almonds but with more variants coming into the 

market like rice, coconut and oats, a consumer 

can find a product that fits into their lifestyle. 

Progress that brands are making 

Popular international brands have entered the 

Indian market and are expanding the plant-

based menu for consumers by offering plant-

based beverages in several cafe chains across 

the country. 

Starbucks was one of the early adopters of 

plant-based milk menus in India with almond 

and soy milk being available since its inception. 

The coffee company recently added oat milk 

beverages to its menus. 

The Indian dairy alternative market stood at 

$20.9 million in 2018 and is projected to grow 

at a CAGR of 20.7% to reach $63.9 million by 

2024, on account of increasing participation of 

the young population’s growing consumer incli-

nation towards low-fat milk beverages 

Among regions, north India accounted for the 

largest share of around 40% in the Indian dairy 

alternative market in 2018, owing to rising 

awareness towards health-consciousness and 

the need for physical fitness in the region. 

Moreover, with changing lifestyles, consumers 

in north India are comparatively less price-con-

scious. However, we are seeing growth across 

regions with easy availability of various bever-

age options 

What’s next? 



There is more awareness on the health benefits 

of plant-based beverage products and how they 

help the environment with a much lesser car-

bon footprint. The majority of the population 

globally is lactose intolerant. 

There can be a simple solution to the lactose-in-

tolerance health issue. Café and restaurant 

chains are slowly adapting to offering a plant-

based menu for those who have made the shift. 

These changes will make it easier for one to try 

a plant-based diet or just find the right bever-

age that works perfectly well with your coffee. 
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Industry project to support dairy farmers planning to move to zero grazing to assess risks 
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airy farmers who plan to change their 

businesses to zero-grazing and con-

tained housing systems will be sup-

ported by a new economic and risk analysis col-

laborative project. 

The project will led by Dairy Australia, Agricul-

ture Victoria and NSW Department of Primary 

Industries. 

The Victorian component of the project is co-

funded by Dairy Australia and Agriculture Victo-

ria. 

The NSW component is led by the NSW Depart-

ment of Primary Industries as part of Dairy UP 

(Unlocking Potential), a large and collaborative 

NSW-based dairy research, development and 

extension program led by Sydney University's 

Dairy Research Foundation, which was partly 

funded by the Department of Regional NSW, us-

ing $6 million from the Bushfire Recovery Sector 

Development Grants Package. 

The proposed project aims to support dairy 

farmers who are evaluating their options and 

who may decide to move down a path that 

transitions them to a new feeding and/or hous-

ing system. 

This will be achieved through a sound economic 

and risk analysis of both partial and total mixed 

ration feeding systems. 

For more than 10 years, Agriculture Victoria has 

provided tailored and extensive support to dairy 

farm businesses through their feeding transition 

and inquiries are not slowing. 

Agriculture Victoria dairy program manager 

Terry Batey said there was a handful of farmers 

considering this type of investment and transi-

tion 10 years ago, and this has grown in the past 

few years. 

"We have supported many farm clients on the 

zero-grazing journey since 2006," he said. 

"Farmers are looking for information in Aus-

tralia and overseas to support their planning 

and decision-making. 

"We need information, data and advice in con-

text of the Australian dairy industry, which is 

why this collaboration is so timely and im-

portant." 

NSW DPI development officer dairy farm busi-

ness management Sheena Carter said the situa-

tion in NSW was similar to that in Victoria with 

lots of interest from farmers in intensifying their 

feeding systems in an effort to adapt, as risk 

and variability continued to increase into the fu-

ture. 

"There are many farmers who are either think-

ing about, or seriously investigating and costing 

out options for intensification, particularly with 

compost or freestall barns," she said. 

"These systems require significant capital ex-

penditure and system adjustment. 

"Working out the capital required to build barns 

and the associated infrastructure is probably 

the easy bit. 

"Having insight into what changes in opera-

tional costs might look like as you move away 

from pasture-based systems and the impact 

that may have on cost of production will be re-

ally useful for those considering this type of sys-

tem. 
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"This will also have an impact on their ability to 

service the associated debt. 

"The risk analysis component will also be highly 

valuable. 

"All farming systems come with elements of 

risk. 

"Risks associated with more intensive systems 

will be highlighted with this work and enable 

farmers to consider how they will manage 

these, if they do decide to invest." 

Agricultural consultant Dan Armstrong said 

there was a gap for this type of economic infor-

mation. 

"When dairy farmers are evaluating their op-

tions and transitioning to these types of farm 

systems, there is limited information about the 

farm economics and how the sources of varia-

bility need to be managed (such as milk price, 

grain price and equity position) to be compara-

ble with grazing systems." 

The project involves examining assumptions on 

total mixed ration (TMR) and partial mixed ra-

tion (PMR) feeding systems using on-farm data, 

as well as an-depth risk assessment utilising 

case study farms. 

Dairy Australia's technical lead - feeding and 

farm systems Karen Romano said the collabora-

tive economic and risk analysis project was part 

of the three-year Adapting Dairy Farm Systems 

program, which started in 2019. 

"The Adapting Dairy Farm Systems (ADFS) pro-

gram aims to provide dairy farmers with infor-

mation and resources to support them to make 

well-informed decisions when considering new 

feeding and housing systems," Ms Romano said. 

"The Australian dairy industry is currently in a 

state of unprecedented and rapid transfor-

mation, with numerous dairy businesses 

throughout Australia making changes in their 

farming system to address evolving feedbase 

and climatic pressures." 

Without targeted technical, planning and strate-

gic support to facilitate farming system adjust-

ment, there was a significant risk sections of the 

dairy industry might not transition efficiently, 

and farmers mightmake sub-optimal infrastruc-

ture investment decisions. 

The ADFS program would also deliver new na-

tional guidelines for feedpads and housing sys-

tems in collaboration with Agriculture Victoria. 

The ADFS program would also develop an oper-

ational decision support process (DSP) to guide 

farm businesses that are contemplating farming 

system changes. 

Ms Romano said through the ADFS program, 

Dairy Australia had formed collaborative part-

nerships with Agriculture Victoria, Murray 

Dairy, NSW Department of Primary Industries 

(DPI) and subject matter specialists both within 

and outside of Australia. 

The economic and risk analysis project findings 

were expected to be released later this year. 

What the zero grazing project will look at in de-

tail 

The economic and risk analysis project aims to 

explore and understand the drivers of feeding 

system change of dairy farmers located across 

NSW and in the Goulburn Murray Irrigation Dis-

trict who have or who are transitioning their 

feeding system. 

The project will conduct a sound economic and 

risk assessment of intensive feeding systems 

where the lactating herd is being totally fed 

with a mixed ration (TMR). 

Farms selected for the analysis will be well on 

their way to adapting their farm systems with 

zero grazing and commitment to this type of 

feeding system. 

There is limited information available on the 

economics of these feeding systems and their 

response to a wide range of physical and finan-

cial constraints (e.g. drought, extreme heat, 

milk price, grain price, water price and equity 

position). 

The proposed project has two parts that brings 

together data from operating farms and a mod-

elled case study analysis. 



The first part of the analysis will use farm data 

to examine assumptions made about dairy sys-

tems incorporating more intensive feeding sys-

tems and infrastructure, including: 

Costs for repairs and maintenance. 

Cow longevity. 

Depreciation on plant and equipment. 

Labour requirements.. 

On each farm, the following areas will be inves-

tigated: 

Type and scale of infrastructure. 

Capital investment in feeding infrastructure. 

Type of feeding approach. 

Feedbase e.g. home grown or purchased feed. 

Bio-physical characteristics e.g. changes in calv-

ing pattern and labour requirements. 

The second part of the analysis will model ex-

pected risk and returns on two case study 

farms: one in Victoria and one in NSW. 

Agriculture Victoria is also conducting underpin-

ning social research which will complement this 

economic and risk analysis project. 

The social research will capture the drivers and 

motivations of dairy farmers as they move 

through phases of considering a feeding and/or 

housing system change. 

In collaboration with the University of Mel-

bourne, this research will support the farm eco-

nomic and risk analysis project to help under-

stand how dairy farmers consider issues like cli-

mate, water security and profitability in their 

long-term business planning. 

 

 

 

Cadbury Causes Stir After Bournville Product Found To Be No Longer Vegan 
11th July 2021 

https://plantbasednews.org/lifestyle/food/bournville-product-no-longer-vegan-cadbury-causes-stir/ 

 
hocolate giant Cadbury is causing a stir 

after it was found that a popular prod-

uct under the Bournville brand is no 

longer vegan. 

After the news circled on social media, a frenzy 

ensued. Moreover, many questioned why 

Skimmed Milk Powder was now listed as an in-

gredient. 

Bournville 

Whilst Bournville has been considered ‘acci-

dentally vegan’ since its launch, Vegan Food UK 

announced yesterday that its Giant Buttons are 

no longer vegan-friendly. 

This is because now, milk is an active ingredient. 
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OSU dairy research improves production for industry 
Jul 10, 2021 

https://www.theadanews.com/news/local_news/osu-dairy-research-improves-production-for-industry/arti-

cle_4720b3ce-0a64-5b90-80c9-17600448a5f5.html 

he overall goal of OSU dairy research is 

to improve the efficiency of dairy pro-

duction, according to Department of An-

imal and Food Sciences researchers Andrew 

Foote and Leon Spicer. 

“Our research is about providing new 

knowledge and tools needed to help dairy farm-

ers raise healthier cows that produce high-qual-

ity milk more efficiently,” Spicer said. 

Foote recently submitted the results of a 2019 

study to the Journal of Translational Animal Sci-

ence on improving a dairy cow’s transition into 

the lactation period. He studied the impacts of 

using a new hydroxy form of vitamin D in a dairy 

cow’s diet. When cows begin lactating, they do 

not get enough calcium, which can have dra-

matic effects on their immune systems. Produc-

ers usually manipulate the minerals in a cow’s 

diet during the few weeks prior to calving so the 

animal is better able to absorb calcium. 

The vitamin D supplement increased milk pro-

duction in cows in the first month of produc-

tion. Researchers are looking into the physiolog-

ical mechanisms that led to the increased milk 

production. 

Foote will also be presenting results of a 2020 

study regarding a dietary supplement for dairy 

cows on a robotic milking system at the Ameri-

can Society of Animal Science (ASAS) confer-

ence this summer. 

The OSU Ferguson Family Dairy Center opened 

a robotic milking system in October 2020. Foote 

said dietary pellets are used with robotic milk-

ing systems to coax dairy cows into the robotic 

system and to make them stand still while being 

milked. 

The research entailed feeding no pellets to one 

group of cows, while feeding two different 

amounts per day to two other groups. The 

amount each cow ate per day was measured by 

a feed bunk. Foote said the key is to make sure 

dairy cows are getting the right amount of 

starch and protein, so researchers looked at 

whether feeding the pellets to the dairy cows 

affected their dietary needs. 

Foote said the mixed diet intake of the cows re-

ceiving pellets declined significantly, which 

“told us that when we feed cows the pellets, we 

likely need to reformulate their mixed diet to 

make sure we are meeting their protein re-

quirements and not giving them too much 

starch.” 

However, adding the pellets had no negative ef-

fects on milk production. Researchers will fol-

low up with altered mixed rations to determine 

the amount of protein and corn that needs to 

be present in a cow’s mixed rations when they 

also consume pellets. There will likely be a fol-

low up study to determine how increasing 

amounts of pellets affect the digestibility of a 

cow’s diet. 

Spicer will be presenting summer 2020 research 

at the ASAS conference in which he and fellow 

researchers regularly fed Bacillus subtilis bacte-

ria to dairy cows to determine if it impacted 

milk production and milk components, such as 

milk fat and milk protein percentage. 

Treated cows showed a 0.5% increase in milk 

fat from 4% to 4.5%. 

“We calculated that this would be a $236 in-

crease in gross income per cow per lactation or 

a $23,607 per 100 cow herd increase in gross in-

come per year,” Spicer said. “The other im-

portant aspect we found was their feed effi-

ciency increased. They were eating less food to 

produce the same amount of milk as the non-

treated cows.” 

In upcoming dairy research, Spicer will be team-

ing up with OSU’s College of Veterinary Medi-
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cine faculty to look at an electrolyte water addi-

tive to see how it might impact milk production 

and feed intake. The study will be conducted in 

the heat of the summer to see how cows are af-

fected in a more stressful environment. 

 

 

Chobani confidentially files for U.S. IPO, valuation may exceed $10 bln 
JUL 9, 2021 

https://dairynews7x7.com/chobani-confidentially-files-for-u-s-ipo-valuation-may-exceed-10-bln/ 

 
reek-yogurt maker Chobani could be 

valued at more than $10 billion in its 

initial public offering (IPO); a person fa-

miliar with the matter told Reuters on Wednes-

day, as the company confidentially filed regula-

tory paperwork for its stock market listing. 

The food sector has gained investor attention 

over the past few years; especially as fast-food 

chains and upscale restaurants create new 

menus to attract health- and environment-con-

scious diners. 

Chobani, which means shepherd in Turkish, 

makes yogurt, oatmilk, dairy- and plant-based 

creamers and probiotic beverages, and ready-

to-drink coffee. 

Hamdi Ulkaya 

It was founded in 2005 by Hamdi Ulukaya, a 

Turkish immigrant to the United States; who 

took a small loan and bought an old yogurt 

plant, according to its website. The first cup of 

Chobani Greek yogurt hit store shelves in 2007. 

Chobani Inc. founder Hamdi Ulukaya poses for a 

portrait in the company headquarters in New 

York, December 13, 2012. 

The company, which has factories in New York, 

Idaho and Australia, has not yet determined the 

number of shares it plans to sell or the price 

range for its proposed offering. 

It rejected a bid for a majority stake from bever-

age giant PepsiCo Inc in 2016, arguing that it 

wanted to remain independent. 

Trying luck in US capital market 

Chobani’s peers are also looking at U.S. capital 

market which has hit all-time records in terms 

of capital raised through IPOs. 

Swedish vegan milk maker Oatly Group AB , 

which counts Oprah Winfrey among its backers, 

raised $1.4 billion in its U.S. IPO in May, while 

Reuters reported in April that Impossible Foods 

Inc is preparing for a public listing which could 

value the plant-based burger maker at around 

$10 billion. 
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Decline in global dairy price index at GDT continues for last 90 days now 
JUL 7, 2021 

https://dairynews7x7.com/decline-in-global-dairy-price-index-at-gdt-continues-for-last-90-days-now/ 

 
lobal dairy price index declined in sixth 

consecutive fortnightly session after 

April 6th . The price of AMF , Butter 

and SMP have declined from USD 6209 USD 

5776 and USD 3367 per MT; to USD 5632, USD 

4458 and USD 3126 per MT respectively in last 

90 days. Cheddar Cheese and Lactose have de-

clined from USD 4393 andUSD 1307 per MT; to 

USD 3949 and USD 1238 per MT respectively. 

Cheddar Cheese , Butter milk powder and 

Skimmed milk powder saw the greatest decline 

of 9.2%,9.8% and 7% respectively. 

 
Not a good news 

G 
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This news is not good for India as the industry 

hoped to export the huge-stocks or SMP-Butter 

for better realization. Converting these prices to 

Indian Rupees, SMP is priced at around Rs 225 

per Kgs . The conversion cost of SMP in India it-

self is higher than it . Selling SMP at less than Rs 

250 for buffalo and below Rs 240 for cow milk 

may not be profitable. 

Butter prices at Rs 325 per Kgs in global market 

is attractive as against around Rs 245-250 per 

kgs in Indian market . The challenges of availa-

bility of refrigerated containers and their costs 

might become an impediment in exports of But-

ter in large quantities. 

Currently the SMP and Butter in South India 

from Cow’s source is being sold at around 205-

215 and Rs 245-Rs 250 per kgs respectively. In 

North India SMP and butter made from buffalo 

milk is available at around Rs 230-240 per kgas 

and Rs 260-270 per kgs respectively. Everyone is 

hoping to have a nice festival season as ghee 

stocks are still limited. The stocks of SMP is 

touching 3 lakh MT while butter is also over 

100000 MT. The fall of global market is going to 

weaken the market sentiment during this festi-

val time. 

 

 

Russian Researchers Clone Cow To Produce Milk for Lactose Intolerance People 
JULY 07, 2021, 12:15 IS 

https://www.news18.com/news/buzz/russian-researchers-clone-cow-to-produce-hypoallergenic-milk-

3934766.html 

esearchers at the Ernst Federal Live-

stock Science Center at the Skolkovo In-

stitute of Science and Technology in 

Moscow produced the first viable cloned calf in 

Russia. She was 63 kilograms when she was 

born on April 10, 2020. The scientists then 

spliced her genes and were able to remove 

beta-lactoglobulin, which causes lactose intoler-

ance in humans, in the hope of producing hypo-

allergenic milk. A paper describing the experi-

mental results of the genetically edited cows 

was recently published in the journal Doklady 

Biochemistry and Biophysics. 

A team led by Galina Singina of the Ernst Fed-

eral Science Center for Animal Husbandry 

cloned the unnamed calf using the somatic cell 

nuclear transfer (SCNT) method. In this method, 

the nuclei are transferred from normal cells of a 

donor animal to an egg and then the nuclei are 

removed. The researchers then implanted the 

resulting embryo into the uterus of the cow 

that she carried to maturity. 

The researchers used Nobel Prize-winning 

CRISPR/Cas9 technology to remove PAEP and 

LOC100848610, the genes representing beta-

lactoglobulin. 

Now, the team will impregnate a herd with em-

bryos of the edited genes and will thus, create a 

generation of cattles that will naturally produce 

lactose-free milk. 

For her first year, the calf was kept in a separate 

enclosure along with her mother. After she be-

came an adult in May, she was kept with other 

cows on “daily pasture”. Now, after 14 months, 

she is more than 410 kilograms and appears 

healthy with a normal reproductive cycle, say 

researchers. 

This experiment was carried out with the aim to 

produce hypoallergenic milk for those who are 

allergic to dairy products. Around 70% of the 

world has some form of lactose malabsorption. 

According to Skoltech’s associate professor Ser-

giev, this experiment will benefit “future agri-

culture”. 

Beta-lactoglobulin, the main allergen of milk, is 

not an easy target because there are four cop-

ies of the gene in the bovine genome. So far, 

the best results the researchers have achieved 
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are three out of four. According to Sergiev, this 

is enough because “perfect” animals can be 

produced using traditional breeding techniques. 

 

Raw milk products under embargo after illegal sale 
JUL 7, 2021 

https://www.mauinews.com/news/local-news/2021/07/raw-milk-products-under-embargo-after-illegal-sale/ 

n embargo on raw milk products, 

which are not safe for human con-

sumption, is now in effect following 

the illegal sale of unpasteurized goat milk, the 

state Department of Health Food Safety Branch 

announced. 

Pet stores or any other retailers that have raw 

milk in their possession must remove the prod-

uct from sale immediately and destroy or return 

the product to their supplier. Failure to do so 

may result in seizure and fines of up to $10,000 

per day. 

Inspectors are visiting pet supply stores and 

food retailers throughout the state and issuing 

cease and desist notices to those engaged in 

the illegal sale of unpasteurized goat milk. As of 

July 1, there were nearly 20 Oahu pet stores 

that were selling the unpasteurized goat milk 

product, according to the Health Department. 

Under Hawaii law, only Grade A pasteurized 

milk and milk products may be sold to the final 

consumer or to restaurants. 

“The goat milk is being advertised as ‘pet food,’ 

but the sale of any form of raw fluid milk is a 

risk to public health because it is easily diverted 

for human consumption,” said Peter Oshiro, 

chief of the Food Safety Branch. “There are 

many in our community that mistakenly believe 

that drinking raw milk is healthy, but this is 

simply untrue.” 

Drinking unpasteurized milk is unsafe because it 

may result in serious illness, hospitalization and 

even death. Raw milk has the potential to carry 

and transmit dangerous pathogens including E. 

coli, salmonella and a host of other bacteria 

that can cause disease. It is especially danger-

ous for keiki, kupuna or those with weakened 

immune systems to drink raw milk because they 

may not be able to fend off these pathogens as 

a normal healthy individual would, according to 

the Health Department. 

Drinking raw milk is particularly dangerous be-

cause children infected through consumption of 

raw milk can spread disease through fecal-oral 

means and cause a serious disease outbreak 

among other children with whom they come 

into contact. Raw milk consumption by a few in-

dividuals has the potential to negatively impact 

the community at large by causing an outbreak 

of disease. 
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IDF bulletin on methods for determination of somatic cell count SCC in milk 
JUL 6, 2021 

https://dairynews7x7.com/idf-bulletin-on-methods-for-determination-of-somatic-cell-count-scc-in-milk/ 

 
n the dairy sector throughout the world, 

there is a desire to optimize udder health. 

Good udder health leads to improved ani-

mal welfare, improved production efficiency, 

stronger animal health, and reduction of the 

use of antimicrobials. Usually, when an infec-

tion occurs, milk somatic cell counts (SCC) in the 

udder increases. Therefore, milk SCC is used 

globally as an indicator of udder health and milk 

quality. Somatic Cell Counting is one of the 

most frequently performed tests worldwide, es-

timated at over 500.000.000 tests/year. So-

matic Cell Counting is used in food legislation, 

payment of raw milk affects milk composition 

and quality, and has a major impact on farm 

management and breeding programs. 

IDF and ICAR collaborate on developing a refer-

ence system for Somatic Cell Counting aiming at 

improving the equivalence of results.  

Substantial achievements have been made in 

the world of somatic cell counting. The launch 

of the new primary reference material for so-

matic cell counting (SCC) last year is clearly a 

milestone in the project’s aim to create better 

equivalence with somatic cell counting in milk 

worldwide. The implementation of the material 

is underway. 

Obtaining a reliable Somatic Cell Count with a 

reference method is a major challenge. The cur-

rent International Standard ISO 13366-1 | IDF 

148-1 on enumeration of somatic cells is a 

method based on direct microscopic cell count-

ing of stained cells. The reference method de-

rives from old techniques and could be im-

proved with the use of newly available technol-

ogies. Over the last years, new methods for the 

identification of cells were developed which are 

less dependent on the operator (i.e., flow cy-

tometry, improved image analyses…) and pro-

vide precise and reliable measures. 

The aim of this publication is to define criteria 

that could be used to help mapping potential 

improvement and/or methods. Detailed proto-

cols on how such methods could be used rou-

tinely for reference testing purposes will need 

to be developed in order to progress towards a 

future reference method for somatic cell count-

ing. We trust that this new IDF Bulletin will facil-

itate the development of future methods. This 

work actually led to exciting follow-up activities 

bringing fundamental insights for the develop-

ment of an improved reference method. Read 

all about it here. 
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Canadian dairy giant Saputo has acquired Wensleydale Dairy Products,UK 
JUL 6, 2021 

https://dairynews7x7.com/canadian-dairy-giant-saputo-has-acquired-wensleydale-dairy-productsuk/ 

 
anadian dairy giant Saputo has entered 

into an agreement to acquire the activi-

ties of Wensleydale Dairy Products in 

the UK. The business, which will join Saputo’s 

Dairy Division (UK) under its Europe Sector, op-

erates two facilities located in North Yorkshire 

and employs approximately 210 people. The 

purchase price of £23 million (€26.8m), on a 

cash-free and debt-free basis, will be paid in 

cash at closing. 

Wensleydale Dairy Products manufactures, 

blends, markets, and distributes a variety of 

speciality and regional cheeses, including York-

shire Wensleydale cheese, which will comple-

ment and broaden the Company’s existing 

range of British cheeses, including Cathedral 

City and Davidstow cheddars. The business 

sources its milk from 40 local farms and uses its 

own cheese making starter cultures. With this 

strategic acquisition, Saputo is pleased to add 

another leading and prominent UK cheese 

brand to its portfolio. Wensleydale Dairy Prod-

ucts’ range of cheeses is also exported around 

the world. 

“Wensleydale Dairy Products is home to an im-

mense amount of passion, care, and tradition,” 

said Lino A. Saputo, chair of the board and CEO 

of Saputo. “Not only is it a well-established Brit-

ish business with high-quality products and 

award-winning cheeses, but our corporate cul-

tures are well-aligned, and I’m delighted to wel-

come the entire team into the Saputo family.” 

Subject to UK regulatory requirements, the 

transaction is expected to close in the second 

half of July 2021. 

 

 

Quilt shop commissions mural of Sequim’s dairy history 
Tuesday, July 6, 2021 

https://www.peninsuladailynews.com/life/quilt-shop-commissions-mural-of-sequims-dairy-history/ 

EQUIM — Since she opened A Stitch in 

Time Quilt Shoppe earlier this year, Ni-

cole Driggs knew what she wanted on its 

outside wall. 

“Because it’s a quilt shop, I wanted a grandma 

sitting on a porch, showing her granddaughter 

how to quilt, and I wanted to reflect the history 

of Sequim being a dairy town,” she said. 

Since its completion recently at 225 E. Washing-

ton St., the shop’s artwork has become a popu-

lar attraction in-person and online for countless 

posts and selfies. 

“I was getting constant thumbs up and thanks,” 

Edmonds muralist Andy Eccleshall said. 

“I never get tired of people saying it. It’s the 

owners who own it, but it’s always good when 

the public is happy. It’s everyone’s backyard.” 

Eccleshall said he’s been in discussion with 

Driggs for months about her ideas, and that led 

him to connect with Judy Stipe, executive direc-

tor of the Sequim Museum & Arts, and to 

schedule a tour of the area. 

From that connection, Eccleshall said he was 

able to make a living history of Sequim’s dairy-

farming days, showing some buildings that are 

still standing and some of the newer additions, 

such as a hot air balloon, along with the prehis-

toric, such as the mastodon. 

C 
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“People were confused by the mastodon,” Ec-

cleshall said. “If you’re from Sequim, you’ll un-

derstand it, but if not, then it’ll raise a few ques-

tions.” 

Stipe said the mural features a number of local 

historical landmarks and figures: the Clark Fam-

ily Farm; Kristofferson Creamery, which became 

Sequim Creamery; Cline Barn and Farmhouse, 

McAlmond Historic Home; 1892 Dungeness 

Schoolhouse; the Steamship Rosalie for passen-

gers and freight; numerous local breeds of 

cows; grazing mastodon; quilter Shirley Govan 

Lehman sharing her quilting skills with Tali Stipe 

Brocato; John Dickenson’s 1937 AUTOCAR, and 

more livestock. 

Stipe said this mural has helped rekindle inter-

est in the Lehman Court murals with many still 

seen in and around downtown Sequim. 

Port Townsend’s Kim Kopp was commissioned 

in 1995 to make murals of Sequim’s history and 

heritage. They were taken down in the early 

2000s because of a construction project. 

The remaining murals were stored in barns by 

the Olympic View Community Foundation, for-

merly known as Sequim 2000, for years until 

volunteers with the Sequim Museum & Arts led 

efforts to put up many of the murals. 

Stipe said the remainder of the project is on 

hold for funding, but she sees this new mural as 

a continuation of that vision. 

“We needed this right now, and its joy and 

blessings,” she said. “I can’t tell you how many 

calls we’ve gotten at the museum. What this 

does is it explodes and grows in 100 directions.” 

Painting started on June 9 and wrapped up on 

June 25 with Eccleshall working early in the 

morning the last few days to avoid the heat. 

As he worked, Driggs jokingly said she wanted 

to put out lawn chairs to watch him work be-

cause it was so fascinating. 

“He’s done an amazing job,” she said. “I love 

that people love it and appreciate it.” 

Eccleshall said he’s done murals for 27 years, 

but this was his first in Sequim. 

The paint (Nova Color) is an acrylic made for 

murals, he said, and he added fading has never 

been an issue. 

He said a mural he painted in Tonasket still 

looks good 10 years later. 

Stipe said Eccleshall is a “renaissance man and 

such a delight to work with.” 

“(The mural) is a beautiful thing for all of us 

who have seen this place grow,” she said. 

 

Local dairy farm battles the heat 
Jul 05, 2021 

 https://www.nbc26.com/news/local-news/local-dairy-farm-battles-the-heat 

UXEMBURG (NBC26) — The day begins 

around 3 a.m. at Salentine Homestead 

Dairy. 

From start to finish, it takes the Salentine family 

and their crew about five hours to milk 300 

cows. This process is completed twice daily. 

Megan Salentine is among the fifth generation 

to work on the dairy farm, which has been in 

the family for more than 100 years. She said she 

started milking cows when she was about 10 

years old. 

“It’s heavily rooted in our family for sure," Sal-

entine said. 

The July heat adds extra challenges to dairy 

farms in Wisconsin. 

“Keeping cows cool is kind of top priority when 

the weather hits at this time," Salentine said. 

The ideal temperature for a cow is about 50 de-

grees Fahrenheit. When the heat and humidity 

rise, Salentine said milk production tends to 

drop as the cows become more uncomfortable. 

To keep them cool, sprinklers run over the 

headlocks and free stalls inside the barn as 

cows eat or lie down. The water runs for seven 

minutes and alternates sides every 15 minutes. 
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“We use water that comes from our plate 

cooler that’s cooling the milk," Salentine said. 

"Once that water exits the plate cooler, it 

comes up here on the sprinklers and that’s how 

we recycle that water that’s used to cool the 

milk.” 

Several fans are positioned around the barn to 

blow cool air on the cows. 

In another area, Salentine said they bed cows in 

sand to keep them cool while they're lying in 

shade. 

There are also nine "waterers" running to en-

sure the cows are properly hydrated. 

“Cows drink a bathtub of water every single day 

and when it’s hot they drink even more than 

that," Salentine said. "So to keep them cool and 

comfortable, we’ve got to keep them watered 

and hydrated to keep them happy.” 

An activity monitor attached to a collar on the 

cow's neck detects when the animal isn't feeling 

well. The system will send a notification to the 

farm's database to notify them a cow needs to 

be checked out. 

Salentine said they've already received a heat-

related alert this summer. 

"We had a cow who just wasn't feeling the 

greatest," Salentine said. "We brought her up to 

the top, got her under some sprinklers, made 

sure she was drinking water and she's back to 

feeling better." 

The activity monitor also measures rumination, 

as well as eating and resting periods. 

“We’re doing our best to keep their comfort 

level the highest it can be so they’re happy and 

producing milk," Salentine said. 

Salentine Homestead Dairy produces milk for 

Belgioioso Cheese. People can find out their 

store-bought milk is from a local producer by 

visiting Where Is My Milk From online. 

 

 

 

 

Dairy industry takes a deep look at its eco credentials 
Jul 5, 2021 

https://jerseyeveningpost.com/news/ecojersey/2021/07/05/dairy-industry-takes-a-deep-look-at-its-eco-creden-

tials/ 

 
NSTINCTIVELY you sense that Andrew Le 

Gallais does not have much truck with acro-

nyms or trendy management speak – the 

chairman of the Jersey Milk Marketing Board is 

the type to roll up his sleeves and get on with it. 

But he is enthusiastic about something called 

DEEP –¬ a dairy environmental enhancement 

plan – that has been developing over the past 

12 months. It defines the industry’s role in the 

wider effort to move towards carbon neutrality 

and promote sustainability. 

‘Because there are so many opportunities to im-

prove the environment in which we farm, we 

felt that rather than a scatter-gun approach, do-

ing one thing one day and something else the 

next, we would rather have a plan to co-ordi-

nate our efforts under three headings – green-

house-gas emissions, understanding carbon se-

questration and improving biodiversity,’ Mr Le 

Gallais explained. 

These three headings – what Mr Le Gallais calls 

the plan’s ‘three enmeshed coat-hangers’ – are 

driving a range of initiatives and research to 

monitor progress across the 13 dairy farms that 
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comprise the farmer-owned co-operative Jersey 

Dairy. But why is it so important now? 

‘We’ve always known that brown cows in a 

green field had a visual importance and rele-

vance in terms of Jersey’s identity but this 

whole theme of carbon neutrality and improv-

ing the environment has been going on in farm-

ing for a very long time and gaining pace. As a 

dairy industry, we don’t want to be left behind. 

‘When we started to look at this and ask what 

we were doing other than brown cows in green 

fields – which is what we traded on for quite a 

long time – there were some really interesting 

things we could get our teeth into,’ he said. 

The LEAF marque accreditation which the dairy 

applies to its milk cartons – the first dairy in the 

world to achieve the gold standard for sustaina-

ble farming – testifies to excellence in soil and 

water management, energy efficiency, high ani-

mal welfare and nature conservation. It has 

given impetus to further developments in inte-

grated farm management. 

To reduce greenhouse-gas emissions, they have 

prioritised the 34 recommendations of an ex-

pert report which analyses how working prac-

tices can impact on emissions. For those who 

think there is nothing more to be said other 

than that cows produce methane, there is 

plenty to learn. 

To reduce nitrous oxide created when a cow’s 

waste products are combined, a number of 

farms are now using robotic slurry collectors. 

The kit, which costs in the region of £30,000, 

performs its automated routine eight times a 

day and the collected slurry is then stored in 

covered tanks. For its dispersal on land, special 

nozzles are used to direct the slurry and avoid 

the spread of droplets that create emissions 

and smells. 

In relation to the methane produced by cows, 

the increasing sophistication of genetics applied 

to cattle breeding means that the digestion and 

metabolism of herds can be improved, with the 

result that more milk is produced from less 

feed, reducing methane in the process. With 

planned management, it explains why the herds 

in the Island have reduced from 21 to 13 over 

the past five years, with the number of cows 

down 30%, while production has increased by 

more than 30% per cow. A programme, led by 

an expert from the UK, to monitor methane 

emissions is about to begin. 

To explore the industry’s potential in carbon se-

questration, the rebalancing act on which the 

carbon-neutral target is predicated, the board 

has been working with the Environment Depart-

ment to sample the soil of 140 different fields – 

not simply the most fertile land used to grow 

forage but also permanent grassland and mead-

ows. 

‘We need to understand the form of husbandry 

that we’ve got – the slurry and manure we put 

on them – and try to relate that back to the 

level of soil organic matter. Once we’ve done 

that, we’ll be looking for guidance as to how 

that relates to carbon sequestration. There’s a 

link but we need to understand how it works 

and how we can improve it,’ Mr Le Gallais said. 

‘We are completely focused on what we can do 

on our 8,000 vergées – just over 20% of farm-

land in the Island. The agricultural industry will 

lead the way on this. We’ve got currently the 

largest photovoltaic array on the roof at the 

second-largest dairy at Woodside Farm and 

we’ve got technology behind soil-sampling and 

the greater rotation of crops. 

‘The integration between dairy farmers and po-

tato growers will produce improvements to soil. 

It’s not just about taking over land for six 

months after the potato crop, we’re now start-

ing to exchange land over a three-year period, 

so it comes out of potatoes for three years and 

then goes into grass and clover and manure. 

You can make a big difference in three years.’ 

The third pillar of DEEP, relating to biodiversity, 

is being led by Piers Sangan with whom the 

board has a contract to advise dairy farmers on 



improvements required under the LEAF marque 

accreditation. 

‘Piers is building up information, mapping farms 

on an Island-wide basis. The whole thing is 

joined up with biodiversity corridors and we’re 

incredibly competitive. Each dairy farm now will 

enthuse with you about biodiversity which we 

are actively improving on. 

‘It’s great – we’re just restarting our school visit 

programme. When we advertised it, we were 

full up with school visits and this is a major part 

of showing anyone, but especially schoolchil-

dren, not just that this is my best cow which 

won the show but look at that sparrow and 

what we’re doing with that hedge over there. It 

brings a completely different, more enhanced, 

dimension,’ Mr Le Gallais explained. 

That enhanced dimension covers many differ-

ent species to which farms play host. The chal-

lenge is to understand better the part that sym-

pathetic management plays in encouraging, for 

example, the rare species of bat that inhabits 11 

of the 13 farms, to take just one example. The 

installation of bat boxes and a monitoring de-

vice to track bat movements testify to the inter-

est and effort which is currently being put into 

promoting biodiversity. 

Hedgerows and field boundaries are also being 

surveyed to identify the species they shelter, 

with a programme of planting to develop those 

natural habitats. Yet, as Mr Le Gallais explained, 

this must be done with a mind to the overall en-

hancement of the natural landscape. 

‘We are not of a mind to plant hedgerows wher-

ever there’s a blank hedge. There’s been a bit of 

willy-nilly planting in some parts of the Island, 

and planting a hedge for the sake of planting a 

hedge is not going to resolve things. 

‘One of the things we are strong on is that we 

are very conscious of making sure that we plant 

them away from the roadside and not along it. 

People complain a lot that they can’t see our 

cows, and putting up hedges might not seem 

much now but if you plant roadside hedges eve-

rywhere it won’t look so good – it’s important 

that we enjoy these vistas,’ he said. 

Such thinking recognises the fact that, for cen-

turies, dairy farmers have not just been a main-

stay of the economy, they have helped define 

the Island’s identity through the Jersey cow. 

‘It’s something that I feel very passionate about 

and it’s hugely relevant in connection with Dep-

uty Carolyn Labey’s project on Island Identity. It 

reminded me that there are three enormously 

important consultation processes going on in 

the Island in the spring of 2021 – the citizen’s 

panel on climate change, the draft bridging Is-

land Plan and now Island Identity. If ever there 

was a moment when those three needed to be 

joined together, this is the time to get on and 

really start to look at what’s good and how to 

make it better. 

‘For us, interpretation and promotion are vital, 

and getting that message across is desperately 

important. We sent an objective submission to 

the climate change assembly, we’re in the mid-

dle of compiling a significant response to the 

draft bridging Island Plan and we’ll certainly be 

contributing to Island Identity. 

‘It was great to see in that [JEP] supplement a 

lot of cows’ heads appearing. It’s about continu-

ally feeding this in to our customers and citizens 

to tell them what we’re doing in a positive way. 

We have to get out and promote,’ Mr Le Gallais 

said. 

He is confident himself about the industry’s im-

proved environmental credentials but knows 

that a positive message will only be conveyed if 

there is convincing data available to back it up. 

‘It’s fine doing all these things and saying look 

how clever I am with a fancy spout on the back 

of my slurry truck but it’s only going to be good 

enough if we can measure the improvement we 

are making, and understand that improvement 

rather than saying it’s all terrible, it’s all fragile 

and it’s all getting worse.’ 



The mantra that things are inevitably getting 

worse is one that Mr Le Gallais detects in some 

quarters and it causes him a degree of frustra-

tion that he finds hard to conceal. 

‘We need to understand that we live and enjoy 

and farm in a mighty unique Island. We’re en-

gaging publicly with people to give them the 

real explanation of how we manage our dairy 

farms – touch cows and stroke them, see the 

calves and the feed, smell them, and really un-

derstand what we do. 

‘We’ve all got something to bring to the table. 

Let’s channel the positives rather than getting 

into a blame game which isn’t going to get us 

anywhere in this island. Time is too valuable to 

have that level of negative debate. We’ve got to 

push forward and share what we can all do in 

the knowledge that it’s working towards these 

goals which are mighty ambitious.’ 

 

 

 

Around 95% Pure Milk Being Sold In Karachi: DCFA Chief 
Mon 05th July 2021 | 10:40 AM 

https://www.urdupoint.com/en/pakistan/around-95-pure-milk-being-sold-in-karachi-d-1294494.html 

LAMABAD, Jul 5 (UrduPoint / Pakistan 

Point News - 5th Jul, 2021 ) :Shakir Umar 

Gujjar, President Diary Forum and Cattle 

Forms Association (DCFA), Monday said that 

around 95% pure milk was being sold in Karachi, 

adding that only a few persons were involved in 

adulteration. 

Talking to private news channel, he said that 

DCFA wants to increase Rs20 per liter 

milk price in Karachi. 

He said that Pakistan was the fourth biggest 

milk producing country in the world. 

To a question, he said that most of the people 

in the country were using fresh milk. 

Umer Gujjar further said that there was short-

age of pure milk in the major cities. 

He said the food and security department must 

ensure checking of milk purity across the coun-

try and discourage the adulteration especially in 

food items. 

 

 

Saputo inks deal to buy British cheesemaker Wensleydale Dairy Products for $39M 
July 5, 2021 8:46 am 

https://globalnews.ca/news/8002850/saputo-buys-wensleydale-dairy-products/ 

aputo Inc. has signed a deal to buy British 

cheesemaker Wensleydale Dairy Prod-

ucts Ltd. for $39 million. 

The creamery in northern England operates two 

facilities in North Yorkshire and employs about 

210 people making a variety of specialty and re-

gional cheeses. 

Wensleydale sources its milk from 40 local 

farms and uses its own starter cultures to make 

cheeses that it exports around the world. 

“Wensleydale Dairy Products is home to an im-

mense amount of passion, care and tradition,” 

Saputo chief executive and chairman Lino Sa-

puto said in a statement Monday. 

“Not only is it a well-established British business 

with high-quality products and award-winning 

cheeses, but our corporate cultures are well-

aligned.” 

The deal is the latest in a string of strategic ac-

quisitions by Montreal-based Saputo, one of the 

world’s largest dairy processors with major op-

erations in Canada, Australia, Argentina, the 

United States and the United Kingdom. 
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In May, Saputo said it had acquired Bute Island 

Foods, a Scottish manufacturer, marketer and 

distributor of vegan cheese. It also announced a 

deal to buy the Reedsburg, Wis., facility of Wis-

consin Specialty Protein, which makes ingredi-

ents like goat whey, organic lactose and other 

dairy powders. 

The two deals were part of a broader plan by 

the Montreal company to beef up its non-dairy 

cheese and value-added ingredients holdings. 

The Wensleydale acquisition, which is subject to 

regulatory requirements, is expected to close 

later this month. 

The business will join Saputo’s U.K. dairy divi-

sion under its Europe sector. 

Irene Nattel, an RBC Dominion Securities Inc. 

analyst, said in a client note that the deal will 

expand the breadth and depth of Saputo’s spe-

cialty offering in Europe and is consistent with 

the dairy company’s strategy to strengthen its 

core business, including specialty cheeses. 

 

 

 

Food Authority Destroys 1400 Liters Adulterated Milk, Seal Shops 
Sun 04th July 2021 | 12:50 PM 

https://www.urdupoint.com/en/pakistan/food-authority-destroys-1400-liters-adulterat-1293935.html 

ESHAWAR, (UrduPoint / Pakistan Point 

News - 4th Jul, 2021 ) :Khyber Pakh-

tunkhwa food Safety and Halal Food Au-

thority during crackdown on adulteration in 

milk in the province destroyed more than 1400 

liters adulterated milk and sealed several dairy 

shops on Sunday. 

The Spokesperson of the Authority said that 

more than 700 liters of substandard milk were 

destroyed from various dairy shops in DI 

Khan and sealed several dairy shops. 

Similarly, during blockage at Manji Khel area of 

district Tank, more than 300 liters of adulter-

ated milk from tanker were destroyed and im-

posed heavy fine. 

The inspection team of the Authority destroyed 

more than 230 liters milk due to mixing of wa-

ter in milk in Haripur. 

More than 150 liters of adulterated milk de-

stroyed during blockade in Naurang area of dis-

trict Lakki Marwat and also sealed a milk shop 

over selling adulterated milk in district Khyber. 

 

New label for A2 milk products 
4th July 

https://www.thescottishfarmer.co.uk/news/19412690.new-label-a2-milk-products/ 

he 'A2 INSIDE' marque is intended to 

help the end consumer clearly identify 

the efforts of dairy producers in guaran-

teeing authentic A2 milk products, and will be 

used by companies who analyse their herds and 

milk batches with the DNA tests supplied by 

SwissDeCode. 

Batches of milk or milk from cows that tested 

negative for the presence of the A1 beta-casein 

can bear the A2 INSIDE label, which can be ac-

companied by a QR Code. When scanned, this 

code leads the consumer to a dedicated web-

site explaining the concept of A2 milk and the 

testing process that cows and milk went 

through in order to receive the accreditation. 

In addition, SwissDeCode will coordinate pro-

motional campaigns with the members of the 

program, so they can distinctly demonstrate 

their commitment to providing authentic prod-

ucts, increasing credibility, trust and brand 
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recognition, not merely in the eyes of the con-

sumer, but also with business partners and 

stakeholders. 

But what is A2 milk? Milk beta-casein can be of 

mainly two types: A1 and A2, with A2 milk con-

taining only the A2 type. Originally, all cows car-

ried the A2 beta-casein gene exclusively, but 

over time they underwent a genetic mutation, 

which resulted in a different version of the 

beta-casein gene that codes for the A1 beta-ca-

sein type. Migration and modern farming re-

sulted in the spread of this genetic mutation, 

which led to a mixed cattle population that can 

produce A1, A2 or both types of beta-casein. 

Dairy companies worldwide are motivated to 

produce A2 milk to respond to the consumer 

demand for a perceived healthier alternative to 

conventional dairy. 

 

 

DAIRY PROCESSOR GRANTS AWARDED 
July 2, 2021 

https://brownfieldagnews.com/news/dairy-processor-grants-awarded/ 

 college and business partnership has 

awarded more than a million dollars in 

dairy processing grants. 

The Dairy Business Innovation Alliance is a part-

nership between the University of Wisconsin 

Center for Dairy Research and the Wisconsin 

Cheese Makers Association.  Twenty-six compa-

nies in five states were successful in applying 

for the competitive grants of up to $50,000 

each. 

DBIA’s Vic Grassman says from an economic de-

velopment perspective, the impacts of these 

grants not only support the award winners but 

also are a source of new dollars that help boost 

our local rural economies.  Wisconsin Cheese 

Makers Association Executive Director John 

Umhoefer says while the investments are tar-

geted, the impact is broad, and their goal is in-

dustry-wide stability and strength. 

The DBIA grant winners are: 

1.   Associated Milk Producers, Inc., Paynesville, 

MN 

Project Summary: AMPI, a dairy farmer-owned 

cooperative, is investing in equipment to stand-

ardize milk received from area farms at the co-

op’s plant in Paynesville, Minnesota. The invest-

ment is driven by customer demand for addi-

tional varieties of cheese and the co-op’s mis-

sion to maximize member returns. 

2.   Berrybrook Organics, Marion, SD 

Project Summary: Berrybrook Organics is a re-

generative family farm producing a wide range 

of goods, including pastured meats and certified 

organic eggs, commodity crops and dry goods. 

They plan to build a small licensed creamery on 

their farm to produce and sell ice cream. The 

grant will be used to purchase ice cream pro-

duction equipment. 

3.   Carr Valley Cheese Company, La Valle, WI 

Project Summary: Carr Valley Cheese Company 

operates dairy manufacturing facilities in south-

ern Wisconsin and strives to develop value 

added products through the modernization and 

expansion of the company’s Mauston facility. 

This facility is currently near capacity and with 

the expansion will allow the company to keep 

up with future customer demand. The company 

will be purchasing a microfiltration system that 

will allow it to expand capacity and meet in-

creased demand. 

4.   Cider Farm Brands, LLC dba The Cider Farm, 

Mineral Point, WI 

Project Summary: Cider Farm Brands, LLC pro-

duces ciders and brandy from their homegrown 

organic true cider apples. They intend to pursue 

a feasibility study to see if the addition of whey 

protein isolate can be profitably used to extend 

their product offerings. 

5.   Cinnamon Ridge, Donahue, IA 

A 
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Project Summary: Cinnamon Ridge, a family 

owned dairy farm, makes artisan cheese from 

milk produced by their Jersey cows. This grant 

will allow them to purchase additional equip-

ment to help them meet and grow the in-

creased demand for their cheese. 

6.   Concept Processing, LLC, Melrose, MN 

Project Summary: The Schoenberg family estab-

lished Concept Processing in 2007 as a family 

owned, vertically integrated creamery and dis-

tribution company. They plan to expand their 

existing product line and are in the process of 

adding Stony Creek Dairy Half & Half products. 

The grant award will be used to support the 

marketing of this new product line. 

7.   Country View Dairy, LLC, Hawkeye, IA 

Project Summary: Country View Dairy, LLC is a 

farmstead dairy production and processing op-

eration producing yogurt, frozen yogurt, sour 

cream and fluid milk. This award will allow them 

to expand production of their farmstead pack-

aged frozen yogurt through the purchase of 

equipment and product marketing support. 

8.   Deerland Dairy, Freeport, IL 

Project Summary: Deerland Dairy is a farmstead 

operation that produces yogurts and sour 

cream made with 100% Jersey milk. Currently, 

they hand apply labels. The award will help 

them cover the costs of printing labels directly 

on the cups/lids for their yogurt and sour cream 

products, which will help make their business 

more efficient. 

9.   Farm Life Creamery, LLC, Ethan, SD 

Project Summary: Farm Life Creamery, LLC is a 

farmstead that uses its own milk to produce a 

variety of cheeses as well as bottling fluid milk. 

They would like to expand their product offer-

ings to include value added yogurt and ice 

cream. This award will help them purchase the 

equipment to accomplish these goals. 

10.   GoodSport Nutrition, LLC, Evanston, IL 

Project Summary: GoodSport Nutrition recently 

launched GoodSport, a dairy based sports drink. 

The company is seeking to complete the fund-

ing needed to support scientific research to 

evaluate the hydration efficacy and perfor-

mance attributes provided by a dairy (milk per-

meate) based sports drink as compared to the 

leading non-dairy based drinks and distilled wa-

ter. This will provide them will additional scien-

tific research to help establish their product in 

the marketplace. 

11.   Holland’s Family Cheese, LLC, Thorp, WI 

Project Summary: Holland’s Family Cheese is a 

farmstead creamery currently producing raw 

milk Gouda cheese. They would like to be able 

to provide individually portioned snack package 

sizes. The award will help them purchase equip-

ment that will allow them to expand in this 

area. 

12.   Kasemeister Creamery, Frankfort, SD    

Project Summary: Kasemeister Creamery is a 

farmstead that is currently producing a variety 

of cheeses such as flavored cheese and cheese 

curds. They are currently only using about 50% 

of their milk supply. They would like to be able 

to produce Mozzarella and Provolone cheese 

products to utilize more of their milk. The 

award will help them purchase the necessary 

equipment. 

13.   Klemish Creamery, New Auburn, WI 

Project Summary: Klemish Farm, a fifth-genera-

tion dairy farm, is in the process of establishing 

Klemish Creamery – an on-farm dairy pro-

cessing plant to produce frozen dairy products. 

The award will help them purchase the equip-

ment needed to make value-added frozen prod-

ucts. 

14.   Landmark Creamery, LLC, Belleville, WI 

Project Summary: Landmark Creamery is a 

woman owned business that produces sheep 

and goat milk cheese products. They would like 

to launch a washed rind sheep milk Taleggio-

style product and expand their Brebis cheese 

line. The award will help purchase equipment 

and provide some temporary salary support for 

employees focused on these projects. 



15.   Maple Leaf Cheese Cooperative/Monroe 

Farmers Creamery, Monroe, WI 

Project Summary: This project is to provide the 

key building blocks to reposition the Maple Leaf 

Cheese Cooperative into the Monroe Farmers 

Creamery who will offer an old-world line of 

continental cheeses. The award supports this 

project through paying cheesemaking consult-

ants, the development of an e-commerce plat-

form and product development costs. 

16.   Millerville Cooperative Creamery Associa-

tion, Brandon, MN 

Project Summary: Millerville Cooperative 

Creamery Association produces handcrafted, 

small batch butter and is considering expanding 

their existing production facility. This award will 

support a feasibility study that will include a 

market analysis of their current and future mar-

kets and associated new product development 

opportunities. 

17.   Moore Family Farms/Moore Local, Maquo-

keta, IA 

Project Summary: Moore Family Farms/Moore 

Local is a farmstead that produces Cheddar 

cheese from their herd of Holstein cows, and 

sells in two retail locations in Eastern Iowa. 

With the objective of utilizing all their milk pro-

duced on the farm, the Moore family is in the 

process of renovating an industrial building in 

their hometown of Maquoketa, Iowa into a lo-

cal foods hub where they will process milk and 

meat, and sell local food products in an ex-

panded retail area. This award will assist them 

in purchasing necessary cheese processing 

equipment. 

18.   Nature’s Prime dba Khaaza, Hawley, MN 

Project Summary: Khaaza, an on-farm dairy pro-

cessor located in Hawley, Minnesota, is launch-

ing a new line of cultured dairy beverages. 

Khaaza is the result of market research seeking 

to identify new product opportunities in the 

dairy beverage area. They will be producing 

lassi, a beverage similar to a drinkable yogurt, 

creating a new subcategory so as to not directly 

compete with the established yogurt brands. 

The award will help them purchase equipment 

to achieve this goal. 

19.   Olala Creamery, LLC (Alpinage), Oak Creek, 

WI 

Project Summary: Olala Creamery, LLC is a dairy 

manufacturing startup company producing high 

quality, open air aged Raclette cheese. The 

award will assist the company in sales support 

equipment purchases and further training to 

produce the product. 

20.   Pasture Pride Cheese, LLC, Cashton, WI 

Project Summary: Pasture Pride Cheese, LLC uti-

lizes milk from local Amish dairies in southwest-

ern Wisconsin to craft a variety of cheeses, in-

cluding JuustoTM cheese. JuustoTM cheese is a 

trademarked Scandinavian style cheese unique 

to Pasture Pride Cheese, LLC. This project is to 

scale up production of High Kosher JuustoTM. 

The award will assist the company in purchasing 

equipment to expand the production of this 

product. 

21.   Redhead Creamery, LLC, Brooten, MN 

Project Summary: Redhead Creamery, LLC pro-

duces artisan cheese on Jer-Lindy Farms, a fam-

ily farm located in Brooten, Minnesota. The 

creamery seeks to add bottled fluid milk prod-

ucts to its existing cheese lines to meet cus-

tomer requests and to expand their product di-

versity. The award will assist them in purchasing 

the equipment needed to create and sell bot-

tled milk. 

22.   Royal Guernsey Creamery, LLC, Columbus, 

WI 

Project Summary: Royal Guernsey Creamery, 

LLC, located on Gurn-Z Meadow Farm, was 

formed in 2020 to assist the farmstead in diver-

sification by allowing them to produce and sell 

batch churned cultured butter. The award will 

help them purchase the equipment to expand 

their butter making operation. 

23.   Simple Life Farms, Winterset, IA 

Project Summary: Simple Life Farms has been 

making goat cheese products for almost 10 



years, which they sell locally, through their e-

commerce site and their on-farm store. They 

are doubling the size of their dairy and cheese 

production area. This award will assist them in 

purchasing equipment to expand their produc-

tion capabilities. 

24.   Specialty Cheese Company, Inc., Reeseville, 

WI 

Project Summary: Specialty Cheese Company, 

Inc. is a premier manufacturer of Paneer 

cheese, an Indian cheese widely manufactured 

in India and most of Asia. To increase their ex-

port opportunities, the company seeks to pro-

duce a lactose free Paneer cheese. The award 

will support their product development costs 

and related equipment purchases. 

25.   Tuls Dairies dba DARI, LLC, Clinton, WI 

Project Summary: Tuls Dairies owns and oper-

ates dairy farms in Nebraska and Wisconsin. 

They seek to use some of their Wisconsin pro-

duced milk and create a vertically integrated 

business targeted at producing flavored fluid 

milk for children. Award funds will be used to 

support product focused market research and 

subsequently product focused branding for 

these flavored milks. 

26.   Yodelay Yogurt, LLC, Madison, WI 

Project Summary: Yodelay Yogurt, LLC manufac-

tures and sells a Swiss type yogurt that has seen 

significant success regionally, which has led to 

an expansion of their product capabilities. Along 

with the expansion of their facility has come the 

need to purchase more production equipment. 

The award will assist in reducing the electrical 

costs in connecting the new equipment. 
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he Mifflin County Dairy Promotion com-

mittee held a coronation on May 27 for 

the county’s 2021-2022 dairy prin-

cesses. 

Katelyn Stringer, of McVeytown, was crowned 

as dairy princess. Lauren Smoker, of Belleville, is 

the outgoing dairy princess. 

Stringer is the daughter of Scott and Susan 

Stringer. She has been involved in dairy promo-

tion for many years and was last year’s alter-

nate dairy princess. She is looking forward to 

reaching consumers in a variety of ways this 

year, including in-person events, social media, 

and school settings. 

Natalie Yoder, of Belleville, and Sarah Diehl, of 

McVeytown, will serve as the Mifflin County al-

ternate dairy princesses. Junior representatives 

include: Little dairy misses Reese Peachey, 

Brooke Yoder, Harper Zook and Hartley Zook; 

dairy misses Addyson Yoder and Hailey Zook; 

and dairy maids Brooke King, Hannah King, 

Montana McKee and Jennifer Stringer 
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